
SKILLS FOR TOMORROW

Watch catch up TV and films, anytime
On demand TV lets you catch your 
favourite show, even if you missed it 
when it was broadcast. 

Most major TV channels offer this 
service which include sports and popular 
box-sets.

Registering on BBC iPlayer:

1.  Find the icon for the web browser  
and select it. The browser will  
open and display a homepage

2. Select the address bar
3.  Type in bbc.co.uk/iplayer and press enter/return 
4. Select ‘Sign in’ to the right of the BBC logo
5. Select ‘Register now’ 
6.  Answer the questions and enter your email 

address and password to create an account. You 
may be asked to verify your email address.

7.  You will then have the option to read and agree to 
BBC iPlayer terms and conditions.  If you choose to 
agree to these - then you are ready to enjoy.

Watch something on BBC iPlayer:

1. Follow the steps above to sign into BBC iPlayer
2.  In the search bar, type in the programme you are 

interested in searching for and press enter/return 

3.  Select the programme or episode that you’d  
like to watch

4.  BBC iPlayer also has an app that you can download 
to your device. Check out the ‘Downloading an 
app’ guide for more info.

Other catch up and video services include:

• www.channel4.com - All4
• www.itv.com/hub/itv - ITV Hub
• www.youtube.com – YouTube
•  Paid for subscriptions, like Netflix or  

Amazon Prime video.

Helper’s notes

Encourage your learner to carry out as many 
steps as possible to build their confidence. Try 
to avoid doing any steps for them. If they get 
stuck, show them, but then go back and ask 
them to do the same step independently. 

You can print off this sheet to leave with them, 
to try out on their own.

What you’ll learn
  How to register on BBC iPlayer 

(you’ll need a TV licence) 
  How to search on BBC iPlayer and 

watch something.  

bt.com/skillsfortomorrow 
Now that you’re online why not check out the helping 
others page on the BT Skills For Tomorrow site.  
You’ll find more creative and fun ways to make the  
most of being online.   Supported by 




