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We connect for good

We’re committed to...

Responsible

New technology must earn trust and 
transform life for the better

Investing in new growth tech that will help us live and work better

Applying our responsible tech principles across BT’s full value chain

Building a diverse talent pipeline to drive the UK’s digital economy and growth

Inclusive

The future of tech must be inclusive and 
diverse for everyone to benefit

Championing digital inclusion through connectivity

Helping 25m people with digital skills by the end of March 2026 

Building a diverse and inclusive BT Group, supported by our diversity and inclusion targets

Sustainable

Technology must accelerate our journey to 
net zero emissions and a circular world

Being a net zero carbon emissions business by the end of March 2031, and for suppliers and customers by the end of March 2041

Helping customers avoid 60m tonnes of CO2e by the end of March 2030

Building towards a circular BT by the end of March 2030 and circular tech and telco ecosystem by the end of March 2040
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By 2030, we aim to become the world’s most trusted connector of people, devices and machines.

We launched the BT Group 
Manifesto to accelerate 
growth through tech that’s:
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Our responsible tech principles 
ensure our tech is always…

For good
We design and deliver tech 
to empower people and 
improve their lives.

We believe…
New technology must earn 
trust and transform life 
for the better.

Accountable
We are accountable for our actions 
and take care to avoid, and protect 
against, tech misuse.

Fair
We work hard to ensure everyone is 
treated fairly and with respect.

Open
We listen, collaborate and are 
transparent about our actions.
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Responsible

Our responsible tech principles aim to benefit people 
and minimise harms every time we develop, use, buy 
and sell tech. We need people with the right skills and a 
rich variety of experience and diverse backgrounds to 
fulfil our growth agenda and create responsible tech.



4New technology must earn trust and 
transform life for the better

Responsible in action

8,000
professionals trained since 
2015 to help them support 
children who have been 
harmed or abused online

15% 
the weighting of responsible 
and sustainable criteria in 
initial supplier assessments

Putting our principles into 
practice when we…

Develop tech
We apply our principles right from the start when we design new 
tech and we work to systematically build ethical decision-making 
into product design processes. 

Use tech 
We want to make sure our products and services are used for good to 
protect privacy and free expression, and help to prevent online harms.

Buy tech 
We strive to only buy products and services from responsible 
companies – suppliers are required to meet our standards, and we 
monitor risks and compliance through assessments and audits. 

Sell tech 
Our global sales due diligence process helps us identify and address 
potential human rights impacts of our products and services. 
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96% 
of colleagues completed 
Being trusted: our code 
training last year

£604m
spent on research and 
development in FY22. We’re
fast-tracking innovations 
in healthcare, AI and data



Harnessing the power of tech 
to connect for good
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Investing in tech to help us live and work better 

Leveraging our responsible approach will:

 Build trust in new tech

 Help us differentiate our propositions

 Make our solutions inclusive

 Lead future innovations and growth areas like healthcare, AI and data.

Responsible tech and human rights 
governance and engagement

BT Group human rights policy 

Being trusted: our code 

BT Group modern slavery statement

Report: Online harms of disinformation and misinformation (with RSA)

Research: People’s view of responsible technology (with Demos)

Building a diverse digital talent movement 

We need people with the right skills and a rich variety of experience 
and diverse backgrounds to fulfil our growth agenda and create 
responsible tech.

Under half of UK employers feel that young people leaving full time 
education have the advanced digital skills they need, and seven in ten 
UK companies (including BT) struggled to fill AI posts in the past year. 

Through BT Accelerate Digital, we want to future-proof BT Group 
and the UK’s digital talent pipeline. 

We’ve partnered with Avado FastFutures to provide digital business 
skills training and mentoring for 1,500 young people and advanced 
data and AI bootcamps for 80 young people without the need for a 
STEM degree. 

https://www.bt.com/bt-plc/assets/documents/digital-impact-and-sustainability/our-approach/our-policies-and-reports/bt-human-rights-policy.pdf
https://www.bt.com/ethics
https://www.bt.com/modernslavery
https://www.thersa.org/globalassets/_foundation/new-site-blocks-and-images/reports/2021/11/platforms_and_the_public_square.pdf
https://demos.co.uk/wp-content/uploads/2021/05/Trusting-the-Data.pdf
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Inclusive

14.7m
people reached with help to improve 
digital skills since 2014/15.

550,000
small businesses and their employees 
upskilled through our digital skills 
programmes so far. We aim to reach 
1m by the end of March 2026.

+7m
homes and businesses 
reached with full fibre.

2030
We’ve set bold ambitions to build a
diverse and inclusive BT Group.
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An inclusive digital worldWe believe…
The future of tech must 
be inclusive and diverse 
for everyone to benefit.

The future is here, and it’s digital. But not everyone is 
getting the benefits that tech can offer – 2.6m people 
in the UK remain almost completely offline and 
nearly 11m lack basic digital skills.



The future of tech must be inclusive 
and diverse for everyone to benefit

BT Group Manifesto 2022  | 7

To unlock the transformative power of 
technology, it needs to be available 
and accessible to everyone

Making our products 
affordable and accessible 
We want to help as many people as we can 
get online.

Our Here for You website brings together our 
range of products, services and support for 
those who need extra help. We increased our 
range of subsidised and discounted tariffs, 
launching BT Home Essentials and 
Openreach’s Connect the Unconnected to 
support more low-income households. 

Investing in our networks
Access to strong, secure, ultrafast, full fibre
broadband from Openreach is now available to 
more than 7.2m UK homes and businesses, and 
we aim to reach 25m premises by 2026. 

Our target includes reaching 6.2m homes and 
businesses in hard-to-reach rural communities
and recently we reached over 2m in rural areas. 

90%
We’ve committed to reach 90% 
of the country with 5G by 2028

Partnering with charities 
on digital inclusion 
Colleagues voted for Home-Start UK as our 
new UK charity partner. Together, we’re 
working to tackle the digital divide affecting 
the UK’s most vulnerable people by helping 
families improve their digital skills.

https://www.bt.com/help/here-for-you


We’re building inclusive connections, 
digital skills and a diverse BT Group
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Our work for an inclusive digital society must start at home, 
so we’re holding a mirror up to ourselves to improve 
inclusion and diversity across our workforce.

Uniting against online hate
We’ve formed Hope United – a diverse team of top footballers from all UK 
four home nations to teach the public how to tackle online hate. 

Upskilling the nation 
We’ve reached 14.7m people since 2014/15 with help to improve their digital skills 
– from small businesses and jobseekers to kids getting their first mobile device. 

Empowering young people to stay safe online 
We’ve created the EE PhoneSmart licence, UK’s first phone licence to help 
prepare kids for life online - and help parents and carers with tips to help kids.

Leaving no business behind 
We continue to support small businesses – we launched a Digital Marketing 
Hub, gifted digital advertising space on our new Street Hubs and pressed 
forward with our partnerships to boost digital skills and mentoring. 

Helping jobseekers get into a digital workforce 
We reached over 33,000 people through our Work Ready programme this year.

Our 2030 ambitions

BT Group (excl. Openreach)

Women1 50%

Ethnic minority colleagues2 25%

Disabled colleagues2 17%

Openreach

Women1 13%

Ethnic minority colleagues2 10%

Disabled colleagues2 6%

BT Group (total)

Women1 33%

Ethnic minority colleagues2 17%

Disabled colleagues2 12%

1 Global workforce
2 UK workforce only due to data limitations, and based on declared data only



9

Sustainable
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1BT Group and Accenture: Harnessing data to empower a sustainable
future. Technology and emissions report. 

201731.5

202214.3

55%
cut in carbon emissions intensity 
since 2016/17 (towards our 87% 
target by the end of March 2031)4

28%
cut in supply chain emissions since 
2016/17 (towards our 42% target 
by the end of March 2031).

100%
renewable electricity worldwide.3

On our way to net zero by 20312We believe…
Technology must accelerate our 
journey to net zero emissions 
and a circular world.

Our research found that the tech sector could enable a 
17% reduction in global emissions from electricity and 
heat, agriculture, manufacturing, and transport and 
buildings.1

2 By 31 March 2031, to be a net zero carbon emissions business (GHG emissions scopes 1 and 2). 
3 99.9% of the global electricity BT Group consumes is from renewable sources. The remaining 0.1% is where renewable electricity

is not available in the market. 
4 Scope 1 and 2 worldwide emissions tonnes CO2e per £m value added.



Technology must accelerate our 
journey to net zero emissions and 
a circular world
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Our climate strategy
We’re committed to net zero for our business by FY31 –
and for our supply chain and customer emissions by FY41. 

We’ll get there by:

 Progressing towards our 1.5°C science-based target1

 Continuing to use 100% renewable electricity2

 Decarbonising our networks and buildings

 Electrifying our fleet

1 Approved by the Science Based Targets initiative as in line with 1.5°C climate pathway. 2 99.9% of the global electricity BT consumes is from renewable sources. The remaining 0.1% is where renewable electricity is not available in the market.  
3 Market-based method for Scope 2 emissions accounting. 

Scope 1 and 2
Improvement 2008 to 2022

How the carbon footprint of our business has 
improved since we set our first baselined target in 
2008 through to today.

2008
522

2008
259

2022
0.2

2022
181 -78kTonnesCO2e

-522kTonnesCO2e

Scope 1
Scope 2 (MBM3)



We’re accelerating towards 
our targets 
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Sustainable: Our targets and progress

Ambition/target Last year (2020/2021) This year (2021/22)

By 31 March 2031, to cut our carbon emissions intensity by 87%, compared to 2016/17 levels1 57% reduction achieved 55% reduction achieved

To maintain the purchase of 100% of our electricity from renewable sources, where markets allow 100%2 100%2

By 31 March 2031, to reduce our supply chain carbon emissions by 42%, compared to 2016/17 levels 27% reduction achieved3 28% reduction achieved

By 31 March 2031, to be a net zero carbon emission business 
(GHG emissions scope 1 and 2) 171,616 tonnes of CO2e4 180,934 tonnes of CO2e

By 31 March 2041, to be a net zero for our supply chain and customer carbon emissions 
(GHG emissions scope 3) 3,137,330 tonnes of CO2e3 3,075,045 tonnes of CO2e

By 31 March 2030, we aim to help customers avoid 60m tonnes of CO2e - New goal

Build towards a circular BT by 31 March 2030 and circular tech and telco ecosystem by 31 March 2040 - New goal

Decarbonising
our estate
We’re downsizing our buildings 
estate and consolidating many of 
our offices into new ones designed 
to minimise environmental impact. 

Our new HQ

577 Tonnes
less CO2e per year5

3.1m kWh
less energy per year5

450
bike parking bays to promote 
cycling to work

1 Scope 1 and 2 worldwide emissions tonnes CO2e per £m value added.  2 99.9% of the global electricity BT consumes is from renewable sources. The remaining 0.1% is where renewable 
electricity is not available in the market.  3 Annual historic changes to Scope 3 supply chain emission calculations are a consequence mainly of a switch from a CPI-modelled approach to an 
‘actual’ data approach.  4 Historic years’ numbers may be restated where more up-to-date information has become available e.g. replacing estimates with actual values.  5 Anticipated savings 
compared with previous HQ.



Accelerating progress towards 
net zero
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We’re aiming to convert the 
majority of our fleet to electric or 
zero emissions vehicles by 2030
To achieve this, we’ve:

 added more than 1,000 electric vehicles to 
our commercial fleet this year 

 travelled around 3.5m miles in our electric fleet, 
avoiding approximately 1,500 tonnes of CO2e

 installed off-street chargers at over 600 engineers’ 
homes and increased charging points at our own 
sites

 partnered with EV100, UK Electric Fleets 
Coalition and Electric Vehicle Fleet Accelerator 
to advocate for progressive public policy

Working with suppliers
We’ve cut our supply chain emissions by 28% 
since FY17, making good progress towards 
meeting our 42% target by March 2031.

To achieve this, we’re:

 encouraging suppliers to go net zero and 
tracking their carbon savings

 requiring all new supplier contracts >£25m 
to have or set a net zero target

 making our networks, buildings and 
infrastructure as efficient as possible

 supporting small businesses to set net zero 
targets.

Scope 3
(supplier and customer emissions) makes up 
the majority of our carbon emissions; 
illustrated below:

Scope 1
Scope 2 (MBM)
Scope 3

(kTonnes CO2e)

3,075

181 0.2

https://www.theclimategroup.org/ev100
https://www.theclimategroup.org/uk-electric-fleets-coalition


Building towards a circular BT 
and beyond

Embedding circularity
To get there, we’ll need to: 

 reshape our products and packaging by 
using less and lower-impact materials, 
make devices last longer, and boost 
reuse and recycling by customers 

 use materials more efficiently and 
recover as much waste as we can from 
our network and estate 

 collaborate with others to accelerate 
the transition to a circular tech sector.

It’s just the start, 
but in the past year we:
 started selling Fairphone with EE

 worked with N2S to extract valuable 
materials like copper and gold from our 
legacy network

 recovered and recycled 444 tonnes of 
equipment avoiding 1,235 tonnes of 
CO2e emissions

 recovered or recycled 97% of the 
waste produced from our operations 
worldwide – and 99.4% in the UK 

 prevented 113 tonnes of plastic from 
going to landfill by collecting and 
recycling rope used by Openreach.

Recycling consumer products 
We encourage consumers to return products after use.  
For example, we charge a fee for BT home hubs and 
set-top boxes that are not returned at the end of the 
contract. 

This year, consumers returned 1.35m home hubs and 
set-top boxes – 46% of these were refurbished for 
reuse. The remaining 54% will either be refurbished 
next year or sent to recycling partners. 

Around 170,000 mobile devices were traded in
through EE’s Trade In scheme this year. 
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We want to become a circular business by March 2030 and build towards a circular tech ecosystem 
by March 2040. This is a big commitment and we’re in the early stages of our circular journey. 

https://ee.co.uk/help/help-new/getting-started-and-upgrading/get-cash-for-my-old-device/how-do-i-trade-in-my-old-device-with-ee


BT Group Manifesto 
progress 2021-22
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BT Group Manifesto 
overall progress in 2021/22

We’re committed to... This year we’ve... Contributing to UN SDGs
Responsible
New technology must 
earn trust and 
transform life for the 
better

Invest in new growth tech that will help us live and work better Invested £604m in R&D and launched a new Digital Unit to fast-track innovations in growth areas like healthcare, AI and 
data. Our investment of approximately £15bn in full fibre will support the UK’s digital economy into the future.

Apply responsible tech principles across BT’s full value chain Refreshed our ethics code to explicitly include our commitments on responsible tech and human rights, updated sourcing 
and selling processes to further embed our responsible tech principles, and scrutinised ethical issues raised by solutions like
AI through our responsible tech steering group.

Partner to build a diverse talent pipeline to drive the UK’s digital 
economy and growth

Launched BT Accelerate Digital, our digital talent movement, to inspire people from diverse backgrounds to enter 
digital careers.

Inclusive
The future of tech 
must be inclusive and 
diverse for everyone 
to benefit

Championing digital inclusion through connectivity:
 Pass 25m households with full fibre by December 2026, including 

6.2m homes and businesses in hard-to-reach rural communities
 Expand 5G to 90% of the UK geography by 2028, and continue to 

expand 4G , including rural coverage

Reached over 7.2m households with full fibre, including over 2m in rural areas. Extended access to broadband for low-
income households through the BT Home Essentials social tariff and Openreach’s Connect the Unconnected offer.
Maintained the UK’s largest, fastest 4G network, and continued the rollout out of 5G that now reaches 50% of 
the population in the UK. Improved rural 4G coverage in over 800 areas since March 2020 and this year announced plans 
to boost coverage in 1,500 more locations by 2024.

Help 25m people with digital skills by the end of March 2026 Helped a further 4.6m people improve their digital skills (14.7m since 2014/15), including supporting small businesses 
with ‘Get Mentored, Get Growing’, helping jobseekers through FastFutures, empowering young people to 
get PhoneSmart and tackling online hate with Hope United.

Build a diverse and inclusive workforce through our diversity and 
inclusion targets

Set commitments to build a diverse and inclusive workforce by 2030, supported by female talent 
development programmes and rapid action plans on ethnicity and disability.

Sustainable
Technology must 
accelerate our journey 
to net zero emissions 
and a circular world

Be a net zero carbon emissions business by the end of March 2031, 
and for suppliers and customers by the end of March 2041
Science-based targets:1

 Reduce the carbon intensity of our operations by 87% by the end of 
March 20312

 Cut supplier carbon emissions by 42% by 2031

Brought forward the net zero pathway for our operations by 15 years, to the end of March 2031, and set a net zero 
target for our supplier and customer emissions by the end of March 2041.
Cut our carbon emissions intensity by 55% and reduced our scope 1 and 2 emissions by 55% since 2016/17, by 
maintaining 100%3 renewable electricity, introducing more electric vehicles to our fleet and decarbonising our buildings.
Cut our supplier carbon emissions by 28% since 2016/17 by continuing to work with suppliers and supported 
small businesses to set net zero targets.

Help customers avoid 60m tonnes of CO2e by the end of March 2030 Researched the potential for tech to enable a lower-carbon economy, and partnered to scale up solutions 
developed through our Green Tech Innovation Platform to help public sector and business customers transition to net zero.

Build towards a circular BT by the end of March 2030 and circular 
tech and telco ecosystem by the end of March 2040

Set an ambitious new circular commitment, refurbished or recycled 170k mobile devices and 1.35m home hubs and set-
top boxes, and recovered or recycled 97% of our operational waste worldwide
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1 Approved by the Science Based Targets initiative as in line with 1.5°C climate pathway. 2 Based on reductions since FY17 (scopes 1 and 2 worldwide emissions tonnes CO2e per £m value added). 3 99.9% of the global electricity BT consumes is from renewable sources. The remaining 0.1% is 
where renewable electricity is not available in the market
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Targets and progress 2021/22
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1 Global workforce
2 UK workforce only, due to data limitations, and based on declared data only

Theme Ambition/target Last year (2020/21) This year (2021/22) Status (2021/22)
Inclusive

Digital skills: By 31 March 2026, to reach 25m people in the UK with help to improve their digital skills, since 2014/15 10.1m people reached since 
2014/15

14.7m people reached since 
2014/15 Ongoing

Build a diverse workforce through our diversity and inclusion targets:

By 2030, BT Group (excluding Openreach) will have a workforce made up of:

 Women1: 50% New goal 34.9% Ongoing

 Ethnic minority colleagues2: 25% New goal 11.9% Ongoing

 Disabled colleagues2: 17% New goal 6.9% Ongoing

By 2030, Openreach will have a workforce made up of:

 Women1 : 13% New goal 10.3% Ongoing

 Ethnic minority colleagues2: 10% New goal 9.4% Ongoing

 Disabled colleagues2: 6% New goal 6.0% Ongoing

By 2030, BT Group (total) will have a workforce made up of:

Women1: 33% New goal 25.7% Ongoing

 Ethnic minority colleagues2: 17% New goal 10.8% Ongoing

 Disabled colleagues2: 12% New goal 6.5% Ongoing

Board gender: To maintain that we want 33% of the Board to consist of women Four out of 12 (33%) Four out of 11 (36%) Achieved

Network By 2026, 25 million homes and businesses will have access to strong, secure, 
ultrafast full fibre broadband 4.6m premises reached 7.2m premises reached Ongoing

By 2028, our EE 5G mobile network will reach 90% of the UK’s geography - New goal Ongoing
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Targets and progress 2021/22 (continued)

1 Scope 1 and 2 greenhouse gases per unit of gross value added. 2 99.9% of the global electricity BT consumes is from renewable sources. The remaining 0.1% is where renewable electricity is not available in the market.
3 Annual historic changes to Scope 3 supply chain emission calculations are a consequence mainly of a switch from a CPI-modelled approach to an ‘actual’ data approach. 
4 Historic years’ numbers may be restated where more up-to-date information has become available e.g. replacing estimates with actual values. 5 We report fines as significant if in excess of £50m.

Theme Ambition/target Last year (2020/21) This year (2021/22) Status (2021/22)
Environmental By 31 March 2031, to cut our carbon emissions intensity by 87%, compared to 2016/17 levels1 57% reduction achieved 55% reduction achieved Ongoing

To maintain the purchase of 100% of our electricity from renewable sources, where markets allow 100%2 100%2 Achieved

By 31 March 2031, to reduce our supply chain carbon emissions by 42%,  compared to 2016/17 levels 27% reduction achieved3 28% reduction achieved Ongoing

By 31 March 2031, to be a net zero carbon emissions business (GHG emissions scopes 1 and 2) 171,616 tonnes of CO2e4 180,934 tonnes of CO2e Ongoing

By 31 March 2041, to be net zero for our supply chain and customer carbon emissions 
(GHG emissions scope 3) 3,137,330 tonnes of CO2e3 3,075,045 tonnes of CO2e Ongoing

By 31 March 2040, we aim to help customers avoid 60m tonnes of CO2e - New goal Ongoing

Build towards a circular BT by 31 March 2030 and circular tech and telco ecosystem by
31 March 2040 - New goal Ongoing

Colleague Sickness absence rate: To maintain or cut the percentage of calendar days lost to sickness 2.85% calendar days lost 3.69% calendar days lost Failed

Employee engagement index: To maintain or improve our relationship with our colleagues 80% 79% Failed

Ethical perception: To maintain or improve our colleagues’ perception of our ethical performance 93% 92% Failed

Financial We’ll have no significant5 fines or non-monetary sanctions, for non-compliance with laws and 
regulations concerning:

a) the environment

b) the provision and use of products and services

c) the social and economic area

We’ll have no successful health and safety prosecutions or prohibition notices served against the company worldwide

No significant fines or sanctions

No such prosecutions 
or prohibition notices

No significant fines or sanctions

No such prosecutions 
or prohibition notices

Achieved

Achieved
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The BT Group 
Manifesto in action
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19Harnessing the power of 
digital to connect for good
Putting our responsible tech 
principles into practice when we…
Develop tech
We apply our principles right from the start when we 
design new tech and we work to systematically build 
ethical decision-making into product design processes.

Use tech 
We want to make sure our products and services are 
used for good by protecting privacy and free expression, 
and helping to prevent online harms.

Buy tech 
We strive to only buy products and services from 
responsible companies. Suppliers are required to meet 
our standards, and we monitor risks and compliance 
through various assessments and audits. 

Sell tech 
Our global sales due diligence process helps us 
identify and address potential human rights impacts 
of our products and services. 

Building a digital 
talent movement 
Through BT Accelerate Digital, we’re partnering 
with Avado to provide mentoring for 1,500 
young people to develop digital business skills. 
We’ll also support 80 young people through 
Bootcamps designed to build advanced digital, 
data and AI skills without the need for a STEM 
degree. 

Successful adoption of new tech 
depends on public trust. We aim to 
build and maintain that trust: by 
putting people and purpose at the 
heart of 
our products and solutions; 
by really listening to our customers’ 
hopes and fears; and by making 
sure we 
embed ethics and human 
rights into the way we design and 
market our products.”
Harmeen Mehta,  Chief 
digital and innovation officer

The need to build trust – and improve 
understanding about data use and new 
technologies – is vital. 
Our research with Demos showed evidence of a two-way crisis in 
trust. People don’t trust how their data is used but they also feel 
they are not being trusted to make their own decisions about how 
they use data. 

Key findings:1

47%
said that as long as companies were transparent 
and clear about their intentions, they weren’t 
worried about how their personal data is used.

67%
were worried that their data is 
going to be used against them 
without their knowledge.

50%
would support any use of their personal health 
data by private companies that could help 
improve their health.

65%
often worry about the unintended 
consequences of new 
technological developments.

Going digital to create a greener world
Research by BT Group and Accenture2 found that the tech 
sector could enable a 17% reduction in global emissions from 
four other areas of the economy – electricity and heat, 
agriculture, manufacturing, and transport and buildings. 
By 2030, this could avoid around 8.5 gigatonnes of 
CO2e worldwide. 

1 2021 Demos poll of nationally representative sample of over 1,000 adults
2 BT Group and Accenture: Harnessing data to empower a sustainable future. Technology and emissions 
report. 
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20Our global vision for a 
bright, sustainable future

We’re helping millions around 
the world gain digital skills
In the UK, we’ve reached 14.7m people since 
2014/15 - from helping small businesses 
and jobseekers to kids getting their first 
mobile device. 

In India, with the British Asian Trust we’ve 
helped bring skills and education to over 
738,000 young people, and enabled 100,000 
adolescent girls to stay in school and develop 
greater resilience and employability skills. 

We’ve continued to work with UNICEF to 
support digital skills development. We’ve 
supported the Digital Learning Passport 
which has 2m users in over 20 countries –
providing access to quality educational 
resources for schoolchildren.

BT Group will only succeed as a 
business if we use our scale and 
technology to help solve the 
problems faced by the 
customers and communities we 
serve. That’s how we grow and 
stay true to our purpose: we 
connect for good.”
Philip Jansen, Chief Executive

The power of tech on the road to net zero

Our research1 found that the tech sector could enable a 
17% reduction in global emissions from electricity and 
heat, agriculture, manufacturing, and transport and 
buildings. The tech sector also is expected to cut its 
own operational emissions by 40% globally – and by up to 
68% in the UK – despite an anticipated eight-fold 
increase in global data traffic. 
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Many of our products and services help our customers save 
emissions by optimising performance or reducing energy 
consumption. We want to help customers avoid 60mt of 
carbon by end of 2040.

1 BT Group and Accenture: Harnessing data to empower a sustainable future. Technology and emissions report. 

We’re embedding responsible tech 
across our full value chain, when we:
Develop tech
We apply our principles right from the start when we 
design new tech and we work to systematically build 
ethical decision-making into product design processes.

Use tech 
We want to make sure our products and services are 
used for good by protecting privacy and free expression, 
and helping to prevent online harms.

Buy tech 
We strive to only buy products and services from 
responsible companies. Suppliers are required to meet 
our standards, and we monitor risks and compliance 
through various assessments and audits. 

Sell tech 
Our global sales due diligence process helps us 
identify and address potential human rights impacts 
of our products and services. 



21Supporting businesses 
across the UK
Putting our responsible tech 
principles into practice when we…
Develop tech

We apply our principles right from the start when we 
design new tech and we work to systematically build 
ethical decision-making into product design processes.

Use tech 

We want to make sure our products and services are 
used for good by protecting privacy and free expression, 
and helping to prevent online harms.

Buy tech 

We strive to only buy products and services from 
responsible companies. Suppliers are required to meet 
our standards, and we monitor risks and compliance 
through various assessments and audits. 

Sell tech 

Our global sales due diligence process helps us 
identify and address potential human rights impacts 
of our products and services. 

Creating stronger digital foundations
We’ve upskilled 550,000 small businesses and their 
employees through our digital skills programmes so far. We 
aim to reach 1m by the end of March 2026. 

In the last year, we:

 launched a Digital Marketing Hub

 gifted digital advertising space on our new 
Street Hubs 

 launched Get Mentored, Get Growing with Google.

We’ve helped more than 14m 
people improve their digital 
skills and we’re targeting 25m 
by end of March 2026. 
We’ve supported struggling 
small businesses through the 
pandemic, helped jobseekers 
get ready for work, tackled 
online hate and empowered 
children to stay safe and be 
kind online.”
Rob Shuter, CEO Enterprise

Supporting small businesses 
on their net zero journey
At COP26, we launched the 1.5°C Supplier 
Engagement Guide with other members of the 
1.5°C Supply Chain Leaders’ initiative that aims 
to drive climate action throughout global 
supply chains via the SME Climate Hub. 

Creating carbon-cutting 
solutions 
Through our Green Tech Innovation 
Platform, we’re working with tech scale-up 
partners to develop breakthrough tech to 
support the race to net zero. 
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Uniting against online hate 
We’ve formed EE Hope United – a diverse team of 
top footballers from all four home nations who are 
driven by their own experience to help the public 
tackle online hate.

Helping consumers go greener

Empowering young people to stay 
safe online 
We’ve created the UK’s first phone licence, EE 
PhoneSmart, to help kids stay safe and be kind online.

Supporting vulnerable customers
Our Here for You website brings together BT’s wide 
range of products, services and support for those who 
need extra help. We launched BT Home Essentials to 
support more lower-income households.

Our colleagues voted for Home-Start UK as our new UK 
charity partner. Together, we’re working to tackle the 
digital divide affecting the UK’s most vulnerable people 
by helping families improve their digital skills.

The message is clear: it’s time to take 
action on climate. We’ve set a new 
target to help customers avoid 60 
million tonnes of CO2e by the end of 
March 2030.”
Marc Allera, CEO Consumer

Our responsible tech principles 
ensure our products are always:

Accountable
We are accountable for our 
actions and take care to avoid, 
and protect against, tech misuse.

Fair
We work hard to ensure 
everyone is treated fairly and 
with respect.

Open
We listen, collaborate and are 
transparent about our actions.

For good
We design and deliver tech to 
empower people and improve 
their lives.

BT Big Sofa Summit 

The BT Big Sofa Summit 
challenged families, friends 
and small businesses across 
the UK to hold their own 
climate summits during 
COP26 – from the comfort 
of their sofa. 

The campaign offered free 
online resources to spark 
conversations about small 
changes people can make 
using smart tech to be greener. 

Sustainable products

EE started selling Fairphone, 
the world’s first smartphone 
certified by Ecolabel Blue 
Angel. 

Around 170,000 mobile 
devices were traded in 
through EE’s Trade In 
scheme this year. Through 
Fix My Device, a remote 
diagnostic tool which 
identifies and resolves device 
or software issues, we’re 
helping EE customers make 
their devices last longer. 
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