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Regeneris Consulting is an independent economics consultancy that provides research-based advice to major corporates, developers, national government bodies
and local government. Regeneris specialises in preparing robust assessments of economic impact, focusing on the impact of new technology, physical
developments, policy changes, investment programmes and corporate economic footprint. Regeneris work across the UK from their offices in London and
Manchester. See: www.regeneris.co.uk for further information.
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Introduction
BT is the UK’s major provider of
telecommunications networks and
services, and the work we do is key
to the country’s continued
economic and social prosperity.
Across England, Scotland, Wales
and Northern Ireland we are making

connections, creating new
possibilities and helping businesses to

grow, communities to flourish, and individuals
to get more out of life. 

As a key UK communications services provider, we use the
power of communications to make a better world. We
bring together the expertise of our people and the best
networks and technologies. We support employment in
every part of the UK through our direct workforce and,
indirectly, through our extensive supply chain. We seek to
centre our procurement and expenditure within the UK’s
local economies.  

This report concentrates on and highlights the direct
economic contribution BT makes across the English

regions, Scotland, Wales and Northern Ireland, in numbers
and through case studies.  It estimates BT's total Gross
Value Add (GVA) to the UK economy, combining the
direct, indirect and induced impacts of our activities and
spending. BT’s GVA for 2014/15 is estimated to be £18
billion. 

BT continues to make significant investments for the
long-term benefit of both the company and the UK.  Our
most significant investment has been in superfast
broadband, and today our network covers more than
three-quarters of the UK. This includes premises in rural
and hard-to-reach areas that we have been able to reach
following competitive tendering for public funds as part
of the Government’s Broadband Delivery UK programme
(BDUK).  

Our fibre investment has delivered one of the fastest rollouts
in the world, and we are on budget and ahead of schedule.
The number of premises connected has risen by more than
50 per cent during 2014/2015. We will continue to work
with governments to increase fibre coverage to 95 per cent
of the UK’s homes and businesses by the end of 2017. 
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We are not stopping there, we have also announced our plans
to move from superfast to ultrafast with speeds of 300-
500Mbps. This will be another significant investment for BT,
again helping to ensure that the UK remains at the forefront
of digital communications with a vibrant internet economy.  

BT people live, play, work and do business in their local
communities the length and breadth of the UK. As a
result, BT is often best placed and most able to support
local technology-neutral programmes and projects,
wherever they are. We are proud to work in partnership
with UK and devolved governments, and community and
business organisations to develop next generation
solutions for areas where a commercial investment is not
immediately justifiable. We have also brought affordable
internet access to residents of more than 9,000 social
housing properties across the UK to help people make the
most of the benefits the internet can bring. We also
support a number of other initiatives to ensure as many
people as possible are digitally connected, and not
missing out on opportunities at work, home and in the
community. 

This year we announced the proposed acquisition of EE,
the UK’s leading mobile operator. We plan to combine the

UK’s most advanced 4G network with the UK’s most
extensive superfast broadband network to provide a full
range of innovative communications services. 

Through our BT Sport investment, we are transforming
the face of televised sport. BT Sport channels are now
seen in more than 5.2 million homes, offering customers
more choice and further demonstrating the benefits of
fibre broadband. At the heart of our sports service is The
Supporters Club, which works to build a better world by
bringing people together through sport and change the
lives of disadvantaged young people in communities
across the country. 

We understand the importance of connectivity to social
wellbeing and economic growth, and we seek to add
value wherever we operate. This report highlights our
economic and social activities, and shows that BT is a key
player across the whole of the UK.

Brendan Dick
Managing Director, BT Regions
September 2015
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The Economic Impact Report 2015 has been prepared independently by Regeneris Consulting, working closely with BT
Regions to draw upon their data and information.

Impact calculations are in accordance with Government guidelines and the HM Treasury’s Green Book Guidance for
appraisal and evaluation, and are consistent with the Office for National Statistics’ national accounts. Details of our
approach are shown in Appendix A.

Estimates in this report relate to BT’s activities in the UK during the financial year 2014/15. Note that the economic
impact figures presented throughout this report are expressed to three significant figures. This means they have been
rounded up or down as appropriate and, as a result, may not sum exactly to the totals presented.

The narrative includes announcements up to and including end of September 2015.

Economic Impact Report 2015
This study shows BT’s economic contribution to the UK national economy and to regional economies in terms of jobs,
output and Gross Value Added (GVA) supported. The report covers several effects of BT’s activities:

Direct impact: people employed directly by BT (including contractor employees) who receive wages and salaries.

Indirect impact: income and employment created with suppliers as a result of BT’s spending on goods and services. 

Induced impact: further income and employment generated as wages created directly and indirectly are spent within 
the economy. 

BT’s wider social and community contributions are covered in summary in this report. Further details can be found in the
Delivering our purpose report 2015, available online at: www.bt.com/deliveringourpurpose
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BT’s stated purpose is to use the power of communications to make a better world. 
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An Overview of BT4

BT is one of the
world’s leading
communications
services companies

BT is delivering one of
the world’s fastest
rollouts of fibre
broadband for the UK

BT is Europe’s 
largest telecoms 
services wholesaler
by revenue

BT is the leading
provider of voice and
broadband services to
UK SMEs & consumers

BT provides managed
networked IT services for 
many of the largest global
companies

Every day BT touches the lives of
millions of people, helping them
communicate, do business, be
entertained & informed

BT has five customer facing lines of business - BT Global Services, BT Business, BT Consumer, BT Wholesale and Openreach
- supported by an internal service unit, BT Technology, Service & Operations.

Full details available within the BT Group plc Annual report which can be found at www.bt.com/annualreport



The figures below show the number of employees working in each English region, Scotland, Wales and Northern Ireland. 
Note: Figures are rounded to 3 significant figures.

Working Living Total direct GVA £m

East of England 10,400 10,700 1,240

East Midlands 4,070 4,370 381

London 13,300 12,000 1,510

North East 3,750 3,790 352

North West 9,450 9,370 869

Northern Ireland 3,110 3,120 290

Scotland 6,930 6,970 655

South East 10,300 11,000 1,110

South West 5,800 5,750 587

Wales 2,950 3,410 276

West Midlands 6,380 6,210 632

Yorkshire and The Humber 6,580 6,440 636

Source: Regeneris Consulting
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UK Key Points

72,200
Employees directly working for BT 
and 10,900 contractors (Full Time 
Equivalent – FTE)

217,000
Total FTE jobs supported 
(including indirect and 
induced effects)

£2.9 billion
Total income of BT employees 
(including contractors)

£6.5 billion
Spend with suppliers 
based in the UK

£18 billion
Total GVA impact associated with BT activities
(including indirect and induced effects)

Across the UK...

•  BT directly employs 1 in every 230
employees in the private sector
across the UK, and 1 in every 10 in
the IT and Communications sector 

•  BT directly creates £1 in every £180
of GVA in the UK 

•  As a result of the full economic
impact of BT, the firm supports £1 in
every £80 of GVA in the UK economy
and 1 in every 110 employees
working in the UK economy
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Economic Impacts
Direct Impact
BT directly employs a total of 72,200 people in the UK, with a further 10,900 employed as contractors. This results in 
£2.9 billion in wages and salary spend across the country. 77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact (Indirect)
BT spent a total of £6.5 billion with UK based suppliers in 2014/2015. This results in significant benefits for the UK
economy, including knock-on benefits further down the supply chain, which results in additional employment and output.
This is summarised below.

Figure 5-1: Indirect (supply chain impacts) in the UK Source: Regeneris Consulting
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BT Supply Chain Spend in the United Kingdom = £6.5 billion

Employment supported
amongst suppliers

75,700 FTE

Output generated
amongst suppliers

£10.8 billion

Income of supply 
chain employees

£3.3 billion

GVA generated in the
United Kingdom

£5.3 billion



Impact of BT and Supplier Employee Expenditure (Induced)
BT employees and contractors based in the UK earned around £2.9 billion in 2014/15 before tax. In turn, the expenditure
of BT employees, contractors and the employees working for firms within BT’s supply chain supports further employment
and output in consumer industries. Through these knock-on effects, BT supported further jobs and turnover as shown
below.

Figure 5-2: Induced (wage expenditure) impacts in the UK Source: Regeneris Consulting
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Salaries of BT Employees and Contractors in the UK = around £2.9 billion

Employment supported
in consumer industries

58,400 FTE

Output generated in
consumer industries

£8.3 billion

Income of supported 
employees

£2.1 billion

GVA generated in the
United Kingdom

£4.1 billion
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Total Impact in the UK
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the UK. This is summarised in the table below.

Figure 5-3: Total Impact of BT in the UK Source: Regeneris Consulting
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£2,130m  INDUCED

75,700  INDIRECT

£10,800m  INDIRECT

£5,350m  INDIRECT

£3,320m  INDIRECT
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BT in the UK Nations and Regions

This section presents key statistics on the economic impact
of BT for each of the 9 English regions, Northern Ireland,
Scotland and Wales. These geographies are presented in
alphabetical order as follows:

1. East of England
2. East Midlands
3. London
4. North East
5. North West
6. Northern Ireland
7. Scotland
8. South East
9. South West
10. Wales
11. West Midlands
12. Yorkshire & the Humber
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East of England

East of England 
Key Points

10,700
BT employees live 
in the region (FTE)

10,400
BT employees 
work in the region (FTE)

£422 million
Total income of BT employees 
working in the region

£662 million
Spend with suppliers 
based in the region

£2,300 million
Total GVA impact (including 
indirect and induced effects)

Across the East of England...

•  BT employs 1 in every 160 employees
working in the private sector, and 1 in
every 8 employees working in the IT and
communications sectors 

•  £1 in every £105 of GVA is generated
directly by BT

•  BT supports 1 in every 60 employees
working in the private sector and £1 in
every £55 of GVA as a result of the firm’s
full economic impact

•  BT's full employment impact is larger than
the region's food manufacturing sector

page 13
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• £199m buildings & building construction work

• £191m telecommunications services

• £127m computer programming & consultancy

• £78m public administration

• £20m wholesale, retail trade & repair of motor vehicles

        £47m  supplier spend with other sectors

Total Spend

£662
million

Regional Impact
Direct Impact
BT directly employs a total of 9,070 people in the East of England, with a further 1,320 employed as contractors. This
results in £422 million in wages and salary spend across the region.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent just over £662 million with suppliers 
based in the East of England in 2014/15. 
The largest item of spend was buildings 
and building construction work, 
as illustrated in this chart. 

Figure 6-1: Top Five Supplier Sectors in the East of England by Value of Expenditure Source: BT Procurement data
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77%
of employees work flexibly



BT’s spend with suppliers results in significant benefits for the East of England economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below.

Figure 6-2: Indirect Supply chain impact in the East of England Source: Regeneris Consulting
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BT Supply Chain Spend in the East of England = £662 million

Employment supported
amongst suppliers

7,980 FTE

Output generated
amongst suppliers

£1,150m

Income of supply 
chain employees

£348m

GVA generated in the
East of England

£542m



Impact of Employee Expenditure
BT employees and contractors living in the East of England earned £432 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-3 below illustrates the wider
induced employment and output supported through this employee expenditure. 

Figure 6-3: Induced (wage expenditure) impacts in the East of England Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £432 million

Employment supported
in consumer industries

8,340 FTE

Output generated in
consumer industries

£1,050m

Income of supported 
employees

£276m

GVA generated in the
East of England

£518m
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Total Impact in the East of England
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the East of England. This is summarised in Figure 6-4 below.

Figure 6-4: Total Impact of BT in the East of England Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact of BT at a County level in the East of England. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Bedfordshire 748 945 1,940 286 155 

Cambridgeshire 822 745 1,780 268 148 

Essex 2,198 2,840 7,790 1,150 605 

Hertfordshire 2,630 2,350 8,900 1,380 739 

Norfolk 659 740 948 145 84

Suffolk 3,330 3,090 5,350 972 565 

Table 6-1: County Impact – East of England Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of five
Local Enterprise Partnerships† fall in full or in part within the East of England region and the economic impacts which
relate to these areas are shown below.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Hertfordshire 2,630 2,350 8,900 1,380 739

New Anglia 3,990 3,830 6,300 1,120 649

Greater Cambridge & Greater Peterborough * 1,060 1,210 2,820 419 227

South East Midlands * 2,210 2,720 9,820 1,510 786

South East * 5,250 6,400 12,000 1,870 1,020

Table 6-2: LEP Impact – East of England Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 
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•  1 in every 4 employees working in the IT and communications sector in New Anglia LEP is directly employed by BT, and
£1 in every £2 of GVA in the IT and communications sector is generated directly by BT.

•  £1 in every £6 of GVA in the IT and communications sector in Hertfordshire LEP area is generated directly by BT.

•  1 in every 60 private sector employees working in the South East Midlands LEP area is supported by BT’s full economic
impact, and £1 in every £9 of GVA in the IT and Communications sector is generated directly by BT.

•  1 in every 22 employees working in the IT and communications sector in the Greater Cambridge and Peterborough LEP
is directly employed by BT 

•  £1 in every £5 of GVA in the IT and communications sector in South East LEP area is generated directly by BT.
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Local Impacts
The map below illustrates the locations of key BT sites. It demonstrates the importance of Adastral Park as a major
employer for the region. Based at Martlesham in Suffolk, Adastral Park provides a focus for BT’s advanced research and
technology division.

Figure 6-5: BT Employees Place of Work – East of England Source: Regeneris Consulting

page 21

6

Great Yarmouth

Lowestoft

Colchester

Cambridge

Chelmsford

Ipswich

Watford

St Albans

Stevenage

Grays Southend-on-Sea

Luton

Norwich

Bedford

Peterborough

Basildon

N O R F O L K

S U F F O L K

C A M B R I D G E S H I R E

H E R T F O R D S H I R E

E S S E X

Number of Employees

County boundary

Major city / town

400 to 500
300 to 400

200 to 300

100 to 200

50 to 100
< 50 employees

> 500 employees



Figure 6-6 also demonstrates the broad geographical spread of the workforce, which lives throughout the region.

Figure 6-6: BT Employees Place of Residence – East of England Source: Regeneris Consulting
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Keeping the East of England Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and their investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.

A range of high speed technologies provides broadband services in the East of England:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 156 exchanges in the region, serving more than 1.8 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 272 exchanges, and
more than 2 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in the East of England.

Ethernet services offer higher bandwidth for businesses and organisations. The East of England has 118 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over five million hotspots and widespread coverage in the East of England.
The company has already introduced Wi-fi into a number of UK city centres including Brighton, Cardiff, Carlisle, Glasgow,
Gloucester, Newcastle and Gateshead, Nottingham and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of the
Government’s Superfast Extension programme, designed to ensure 95 per cent of Britain has access to superfast fibre broadband
by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre. 
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Case study – Lancaster Way Business Park
More than 60 businesses, old and new, are now reaping the rewards of investment in fibre at Lancaster Way Business Park,
Cambridgeshire. Business tenants based there can now get download speeds of just under 60 Mbps and upload speeds of
around 20 Mbps. The new service is dramatically different to before and the tenants are delighted. Grovemere Property’s
Harvey Bibby is very happy with the outcome. “We have 90 acres of development land and we can design and build
bespoke facilities that are superfast broadband-enabled. Businesses on the park are now operating more effectively and
more productively, so it is a win-win having brought fibre optic onto the estate.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working with
local communities through six fibre partnerships in the East of England:

Norfolk
Norfolk County Council’s BDUK agreement with BT means that Better Broadband for Norfolk (BBfN) has been able to provide
access to high-speed internet services for 169,072 homes and businesses. BBfN aims to provide 90 per cent of Norfolk’s
premises with access to high-speed fibre broadband by the end of 2017. The Wells Malting Trust, in Wells-next-the-Sea is one
business reaping the benefits of fibre. The company opened the Sackhouse in 2014, which houses seven work units designed
for small businesses and start-up companies, as well as providing community space in the heart of the town. All the office
spaces are now occupied and the tenants can now receive superfast broadband speeds. Becky Jefcoate, Project Development
Manager said, “High speed broadband will enable our current and future business customers to carry out work with their clients
locally, nationally and internationally, with improved broadband speeds helping with download times, Skype, online phone
calls, conferencing and trading.”

Suffolk
The Better Broadband for Suffolk programme has passed more than 96,891 homes and businesses and Suffolk County Council
has secured further investment to extend the fibre broadband rollout programme to even more. The contract aims to extend
the coverage of fibre broadband to 95 per cent of premises in Suffolk by the end of 2018. Nicholas Willcocks is a local
businessman who relies heavily on the internet to run both his surveying business and Alpheton Hall Barns, a wedding venue
offering idyllic converted barns. He explains, “Our broadband speed has always been an issue. I used to work around 90 hours a
week across both businesses but now we’ve got superfast broadband both businesses are much more efficient. I’ve saved
between 10 and 20 per cent of my time which means that we’re all benefiting from more family time now that I’m striking a
better work-life balance.” 
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Cambridgeshire
The Connecting Cambridgeshire superfast broadband programme, led by Cambridgeshire County Council, has reached
83,032 homes and businesses and is on target to give 98 per cent of premises in the county access to fibre. These
properties will now be able to benefit following the £45 million deal between Cambridge County Council and BT. One
household in the rural village of Ellington was quick to upgrade when they heard that fibre would be available. Harwinder
Ghag, an IT Manager for a local company, said, “We’re now getting download speeds of up to 80Mbps, compared with
less than 2Mbps before the area went live. Everything is so much quicker that my children really think I’m a superhero. It
once took us three days to download a PlayStation game – now, with superfast, it takes 13 minutes. And having superfast
puts me on a par with business colleagues in China so I feel part of the same team now.”

Hertfordshire and Buckinghamshire
Connected Counties is the £18.06 million partnership between Hertfordshire and Buckinghamshire County Councils that
will make faster fibre broadband available to more than 90 per cent of homes and businesses in the two counties by March
2016. The fibre upgrades means businesses based at Centennial Business Park, Elstree now have access to faster and more
reliable broadband giving them more opportunities to prosper. Nick Joels, director at Innovators International Ltd, is a
passionate supporter of faster broadband. He said, “We will now be able to communicate in a timely fashion with our
customers and suppliers. The ability to transmit large data files will transform the way in which we work and result in huge
timesaving and increased efficiency. It will also substantially reduce the stress levels experienced by our employees in
dealing with urgent customer requests that could previously not be fulfilled due to the limitations imposed on them by
slow internet connection.”
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Essex
Superfast Essex is a multi-million pound partnership which has already provided access to high speed fibre broadband to
42,100 Essex homes and businesses. By summer 2016, 65,000 premises will have the technology available to them under
the first phase of the scheme. Additional funding for phase 2 of the BDUK programme will enable an additional 51,000
homes and businesses to access fibre broadband.

Bedfordshire 
The Central Superfast Partnership has signed a second multi million pound contract with BT to make high-speed fibre
broadband more widely available for local homes and businesses. The Central Superfast programme, a partnership
between Central Bedfordshire, Bedford Borough, Milton Keynes and Luton Borough councils, BT and the Government’s
BDUK programme and has already passed 23,878 premises. The second phase of work follows the current phase one
programme that will enable more than 40,000 homes and businesses to access fibre broadband. The project target is 90
per cent by Spring 2016.

NB: Figures quoted correct as of 12 August 2015.
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step ahead. BT
combines its expertise and resources at its main UK research facility based in this region at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and protocols,
Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications technologies.
It has grown to a campus which today houses around 4,000 research and development, IT and engineering experts, from both
BT and more than 70 other high-tech companies. These companies form part of the Innovation Martlesham technology cluster
– a joint initiative by BT and Local Authorities to encourage ICT related companies to Co-locate, Collaborate and Innovate at the
Park. The number of visitors to Adastral Park in 2014/15 was around 50,000.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies than
FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK broadband
landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England, North East and South
Wales will build on tests at Adastral Park – Huntingdon in Cambridgeshire has been chosen as a trial site for the new G.fast
technology. G.fast is designed to help BT deliver ultrafast speeds of up to 500Mbps. Deployment could start in 2016/17,
reaching 10 million homes and smaller businesses by the end of 2020 and the majority of premises within a decade. A 1Gbps
service will be provided for those that want even faster speeds. The connections on offer would be a combination of FTTP
technology as well as new G.fast technology, which uses existing FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any one
time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to help create
industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance of academic
research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert steering and advice,
academic placements, access to real problems and unique data sets, and the opportunity to test networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix of
collaborative awards and direct funding. BT has links with around 30 UK university partners, working with them on projects of
immediate relevance to BT’s operations, as well as on speculative developments that may take as long as 20 to 30 years to
come to fruition. 
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15 BT recruited 71 apprentices, and had 13 traineeships ongoing in the East of England.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work’.

In March 2015, BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works to
extend the value it can add to communities and to society at large, by finding new ways for its products and services to bring
social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested nearly £3 million in sustainable and responsible business activities in the East of England, which also
benefited from wider UK-wide activities funded at over £13 million. As part of a four year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to Clare School in Norwich and £25,000 to Samuel Pepys School, St
Neots, in 2014. BT has also funded three projects through The Supporters Club.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT Broadband.
This helps families limit access to undesirable content and remain secure while still using BT’s products and services and internet
capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’ programme, BT has
delivered a series of workshops across the UK on how to keep children safe online. 

By the end of April BT had delivered 100 workshops. BT volunteers are supporting this programme by delivering “Train the
Teacher” sessions followed by an interactive workshop for parents and children. Four workshops have already been completed
in the East of England.  
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BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly. The
company has also inspired small businesses to tackle digital exclusion locally. 

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced its UK
net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to help
reduce the risk of serious climate change impacts.

BT’s Adastral Park site has always been at the forefront of implementing environmental initiatives including car and cycle
schemes. BT’s first wormery, opened in 2014, daily eats its way through 20kg of organic kitchen waste generated on site and
turns it into rich organic compost used for the site’s lawns and flower beds.

BT is encouraging technologists on site to consider green transport options, and provides charging points for electric cars. A
solar farm the size of 40 football pitches will supply green energy to help power Adastral Park for 20 years. Adastral Park will
also be powered by green energy generated by UK Sustainable Energy’s (UK-SE’s) new solar farm in Suffolk. BT’s commitment
to the Power Purchase Agreement has ensured that the new solar farm can be built, covering 16 hectares and with more than
32,500 solar panels.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this service
from BT has helped raise more than £2.8 million for charities in the East of England. The BT Community Web Kit has also helped
small charities across the region build over 800 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its people,
and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise funds. As well as
benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s volunteering programme
enables employees to contribute up to three days of working time each year to community or charitable work. In 2014/15, BT
volunteers provided more than £15.7 million of in-kind support and assistance - some 50,500 days - with one in four
employees choosing to volunteer during the year. 

In the East of England BT people provided more than £3 million of in-kind support and assistance, some 9,400 days.

Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-ground
support, as well as remote advice to restore damaged communications in both in the UK and around the world. Kevin King,
based in Norwich, is an ERT volunteer and Army Reservist – with a similar role in the military he felt he had something to
offer which also complimented his role in BT. One of Kevin’s most memorable missions was supporting a deployment in
Greenland, where he had also visited with the Army Reservists acting as a liaison between the army and BT. Kevin says “The
work we do just inspires me and there is a lot of potential to make a difference.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. For Norfolk County Council having multiple systems across different hardware platforms meant an
expensive-to-maintain, fragmented IT estate and a recipe for compliance and security issues. BT’s Cloud Compute has enabled
Children’s Services to move towards a single database supporting multiple applications, all in a managed environment that is
proving to be secure, efficient and flexible. Now some 450 schools only have to input data once rather than up to five times,
saving between £2 million and £4 million.
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East Midlands

East Midlands
Key Points

4,370
BT employees live 
in the region (FTE)

4,070
BT employees work 
in the region (FTE)

£130 million
Total income of BT 
employees working in the region

£121 million
Spend with suppliers 
based in the region

£624 million
Total GVA impact 
(including indirect and induced effects)

Across the East Midlands...

•  BT employs 1 in every 12 employees
working in the IT and communications
sectors 

•  £1 in every £230 of GVA is generated
directly by BT

•  BT supports 1 in every 160 employees
working in the private sector and £1 in
every £140 of GVA as a result of the
firm’s full economic impact

•  BT's full employment impact is larger
than the region's research and
development sector

page 36

6



• £68m telecommunications services

• £32m computer programming & consultancy

• £15m computer, electronic & optical products

• £2m machinery & equipment not elsewhere classified

• £2m office & business support services

        £2m  supplier spend with other sectors

Total Spend

£121
million

Regional Impact
Direct Impact
BT directly employs a total of 3,690 people in the East Midlands, with a further 376 employed as contractors. This results
in £130 million in wages and salary spend across the region.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent £121 million with suppliers based in the 
East Midlands in 2014/15. The majority was 
spent on telecommunications, 
as illustrated in this chart.

Figure 6-7: Top Five Supplier Sectors in the East Midlands by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the East Midlands economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below. 

Figure 6-8: Indirect Supply chain impact in the East Midlands Source: Regeneris Consulting
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BT Supply Chain Spend in the East Midlands = £121 million

Employment supported
amongst suppliers

1,470 FTE

Output generated
amongst suppliers

£190m

Income of supply 
chain employees

£60m

GVA generated in the
East Midlands

£95m



Impact of Employee Expenditure
BT employees and contractors living in the East Midlands earned £143 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-9 below illustrates the wider
induced employment and output supported through this employee expenditure.

Figure 6-9: Induced (wage expenditure) impacts in the East Midlands Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £143 million

Employment supported
in consumer industries

2,510 FTE

Output generated in
consumer industries

£303m

Income of supported 
employees

£79m

GVA generated in the
East Midlands

£149m
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Total Impact in the East Midlands
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the East Midlands. This is summarised in Figure 6-10 below.

Figure 6-10: Total Impact of BT in the East Midlands Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact of BT at a County level in the East Midlands. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Derbyshire 986 964 2,120 287 160

Derby 171 154 381 53 29 

Leicestershire 1,370 1,370 2,150 304 176

Leicester 855 421 1,020 149 89 

Lincolnshire 594 709 1,030 144 82

Northamptonshire 464 543 1,090 150 83

Nottinghamshire 648 763 1,620 219 121

Nottingham 507 167 849 116 66 

Rutland 7 20 34 5 2

Table 6-3: County Impact – East Midlands Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of
seven Local Enterprise Partnerships† fall in full or in part within the East Midlands region and the economic impacts which
relate to these areas are shown below.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Greater Cambridge & Greater Peterborough* 1,060 1,210 2,830 419 227

South East Midlands * 2,210 2,720 9,820 1,510 786

Derby, Derbyshire, Nottingham 
& Nottinghamshire 1,640 1,730 3,740 507 281 

Leicester & Leicestershire 1,370 1,370 2,150 304 176 

Northamptonshire 464 543 1,090 150 83 

Greater Lincolnshire * 787 905 1,290 181 104 

Sheffield City Region * 3,790 3,410 5,810 797 462 

Table 6-4: LEP Impact – East Midlands Source: Regeneris Consulting
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Note: The Sheffield City Region, Greater Cambridge and Greater Peterborough, Greater Lincolnshire and South East Midlands LEP areas are not wholly contained within the
East Midlands region. 

† The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 

•  1 in every 70 employees working in the South East Midlands LEP area is supported by BT’s full economic impact  

•  1 in every 4 employees working in the IT and communications sector in the Sheffield City Region LEP is directly
employed by BT

•  1 in every 22 employees working in the IT and communications sector in the Greater Cambridge and Greater
Peterborough LEP is directly employed by BT

•  £1 in every £11 of GVA in the IT and communications sector in Derby, Derbyshire, Nottingham and Nottinghamshire
LEP area is generated directly by BT.

•  £1 in every £5 of GVA in the IT and communications sector in the Leicester and Leicestershire LEP area is directly
employed by BT

•  £1 in every £4 of GVA in the IT and communications sector in Greater Lincolnshire LEP area is generated directly by BT.

•  £1 in every £9 of GVA in the IT and communications sector in Northamptonshire LEP area is generated directly by BT.
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Local Impacts
The map below illustrates the locations of key BT sites in the East Midlands. It demonstrates the importance of Nottingham
and Leicester as key employment centres for BT.

Figure 6-11: BT Employees Place of Work – East Midlands Source: Regeneris Consulting
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Figure 6-12 also demonstrates the broad geographical spread of the workforce, which lives throughout the region

Figure 6-12: BT Employees Place of Residence – East Midlands Source: Regeneris Consulting
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Keeping the East Midlands Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and their investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots. 

A range of high speed technologies provides broadband services in the East Midlands:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 135 exchanges in the region, serving more than 1.4 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 208 exchanges, and
more than 1.5 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in the East Midlands.

Ethernet services offer higher bandwidth for businesses and organisations. The East Midlands has 81 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Nottingham in this region, Brighton, Cardiff, Carlisle, Glasgow, Gloucester, Newcastle and
Gateshead, and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – Ashley Village
The village of Ashley in Northamptonshire is a community already benefiting from fibre. The Ashley Broadband Fundraising
Campaign was launched by a group of villagers who were passionate about broadband but didn’t want to wait until
2017/18 for connection. They raised a total of £15,000 in four weeks and, after carefully considering all options available,
they decided to go with the BT solution which offers an open access network giving them competitive pricing and a choice
of products from a wide range of providers.

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working with
local communities through six fibre partnerships in the East Midlands. 

Rutland
Rutland was one of the first counties to select a private sector partner, BT, under the government’s BDUK programme. The
project has now passed 9,416 premises with fibre broadband. Digital Rutland is a £3 million project to bring fibre broadband to
at least 90 per cent of the county’s homes and businesses.

Lincolnshire
The Onlincolnshire project has made high speed broadband available to 115,474 properties in Lincolnshire, including the home
of the famous Red Arrows. The partnership between Lincolnshire County Council and BT, has been upgrading broadband across
the county and military personnel based at RAF Scampton are among the communities to have fibre broadband. Wing
Commander Mike Harrop, Station Commander, said, “Essential investment like this in the county’s infrastructure has
complemented on-station investment at Scampton and has undoubtedly improved the quality of life for the military families
living in this part of the county.” The programme aims to extend the availability of superfast broadband to at least 95 per cent
of all Lincolnshire premises by the end of 2017.

Northamptonshire
Further funding has been made available to make superfast broadband available to an extra 20,450 premises in
Northamptonshire as part of the Government’s Superfast Extension Programme plans. Northamptonshire County Council has
awarded a second contract to BT for the next stage of the Superfast Northamptonshire project. Superfast Northamptonshire
has already made fast, affordable fibre broadband available to 54,497 homes and businesses. The council is working towards
the provision of countywide access to superfast broadband by the end of 2017.
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Nottinghamshire
Better Broadband for Nottinghamshire (BBfN) has received further funding to extend fibre broadband to another 15,000 more
homes and businesses. The first BBfN contract has already made fibre broadband available to 50,383 properties across 100
different towns, villages, industrial and residential areas. The project target is 95 per cent by the end of March 2016. Gusto
Group, a construction and manufacturing firm, use the latest construction techniques and new energy efficient technologies,
taking the best the world has to offer to their customers, ‘thinking globally, growing locally’. Superfast broadband has paid
dividends for client and project communications as well as transforming the way Gusto Group operates.

Leicestershire 
Superfast Leicestershire is already over the halfway mark with 46,023 homes and businesses now able to benefit from fast fibre
broadband. The village of Ullesthorpe is one community realising the benefits of speedier broadband having actively
campaigned for the service since 2011. Fibre broadband is recognised as a valuable asset. Villager Maggie Pankhurst said, “Our
slow speeds were affecting almost everyone even to the point where people were struggling to sell their houses. One family’s
house sale fell through when their buyer discovered how slow the broadband was.” The partnership programme, between
Leicestershire County Council and BT, aims to bring fibre technology to 96 per cent of homes and businesses by the end of
March 2016, with an additional 10,000 premises by the end of 2018.

Derbyshire
The £27.67 million Digital Derbyshire project is a partnership between Derbyshire County Council and BT. The project has
already passed 62,916 premises and aims to extend the availability of fibre broadband to 95 per cent of homes and businesses
in Derbyshire by the end of 2016.

NB: Figures quoted correct as of 12 August 2015.
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. In the East Midlands, a PhD at Loughborough University is looking at how to
organise logistics to minimise carbon footprint. BT has links with around 30 UK university partners, working with them on
projects of immediate relevance to BT’s operations, as well as on speculative developments that may take as long as 20 to
30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15 BT recruited 17 apprentices, and had 97 traineeships ongoing in the East Midlands.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work’.

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested nearly £700,000 in sustainable and responsible business activities in the East Midlands, benefited
from UK-wide activities funded at over £13 million. As part of a four year national partnership with The Lord’s Taverners,
BT has provided funding and in-kind support to Carlton Digby School (Mapperley) and Isebrook School (Kettering), and
£25,000 each to Birch Wood School (Melton Mowbray) and St Bernards School (Louth) in 2015/15. BT has also provided
support and funding for four projects through The Supporters Club.

Creating a Connected Society 
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 
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By the end of April BT had delivered 100 workshops – BT volunteers are supporting this programme by delivering “Train
the Teacher” sessions followed by an interactive workshop for parents and children. Two workshops have already been
completed in the East Midlands.

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally. 

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.

Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

The BT contact centres in Leicester and Lincoln have provided the telephony, call centre infrastructure, network
management, online support and taken donation calls for telethons such as BBC Children in Need and Comic Relief.

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £1.1 million for charities in the East Midlands. The BT Community Web Kit has
also helped small charities across the region build over 550 websites.
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Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In the East Midlands BT people provided nearly £670,000 of in kind support and assistance, some 2,100 days.

Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications both in the UK and around the world.
Jason Bishop, based in Lincolnshire, is an ERT volunteer having contacted the team when looking for a new challenge.
He has been involved in various deployments such as floods and sub-sea cable damage, as well as the Olympics and
G8 summit. Jason says, “Being able to work as part of a team is very important, there are no individuals on the team,
you have to be able to work with people and spend a lot of time with them. It’s a very rewarding experience.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. 

Nottingham University Hospital’s electronic observation programme provides nurses with real time information, enabling them
to prioritise the needs of more than 4,000 patients. This innovative change programme has significantly contributed to
improving patient outcomes while transforming staff’s efficiency and working lives. Apple iPads, iPhones and iPod touch
devices were chosen on which to run a Nervecentre app to put patient observations online and help eliminate delays and
human errors. Speed of response to deteriorating patients and continuity of care are among its major benefits.
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London

London 
Key Points

12,000
BT employees live 
in the region (FTE)

13,300
BT employees work 
in the region (FTE)

£516 million
Total income of BT 
employees working in the region

£2,220 million
Spend with suppliers 
based in the region

£4,500 million
Total GVA impact 
(including indirect and induced effects)

Across London...

•  BT employs 1 in every 250 employees
working in the private sector, and 1 in
every 16 employees working in the IT
and communications sectors 

•  £1 in every £220 of GVA is generated
directly by BT

•  BT supports 1 in every 60 employees
working in the private sector and £1 in
every £75 of GVA as a result of the
firm’s full economic impact

•  BT's full employment impact is larger
than the region's insurance sector
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• £779m telecommunications services

• £334m sports services, amusement & recreation

• £330m computer programming & consultancy

• £292m auxiliary financial & insurance services

• £195m office & business support services

        £270m  supplier spend with other sectors

Total Spend

£2.2
billion

Regional Impact
Direct Impact
BT directly employs a total of 11,300 people in London, with a further 2,070 employed as contractors. This results in 
£516 million in wages and salary spend across the region. 

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £2.2 billion with suppliers based 
in London in 2014/15. The largest item was 
telecommunications services, 
as illustrated in this chart. 

Figure 6-13: Top Five Supplier Sectors in London by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the London economy, including knock-on or multiplier benefits
as a result of supplier spend. This is summarised below. 

Figure 6-14: Indirect Supply chain impact in London Source: Regeneris Consulting
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BT Supply Chain Spend in London = £2,220 million

Employment supported
amongst suppliers

25,700 FTE

Output generated
amongst suppliers

£3,660m

Income of supply 
chain employees

£1,210m

GVA generated
in London

£1,920m



Impact of Employee Expenditure
BT employees and contractors living in London earned £458 million in 2014/15. In turn, their expenditure supports
further employment and output in consumer industries in the region. Figure 6-15 below illustrates the wider induced
employment and output supported through this employee expenditure.

Figure 6-15: Induced (wage expenditure) impacts in London Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £458 million

Employment supported
in consumer industries

12,600 FTE

Output generated in
consumer industries

£2,020m

Income of supported 
employees

£559m

GVA generated
in London

£1,060m
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Total Impact in London
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in London. This is summarised in Figure 6-16 below.

Figure 6-16: Total Impact of BT in London Source: Regeneris Consulting
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Sub-regional Impact
The tables below illustrate the impact BT has within sub-regions in London. BT has employees living and working in every
London borough. BT also spends money with suppliers based in every borough.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Central London 7,760 2,920 33,400 5,290 2,920

North London 627 1,010 1,090 176 102 

East London 2,560 3,600 5,430 859 491

West London 1,150 1,900 8,850 1,340 720

South London 1,250 2,540 2,860 467 266

Inner London 8,950 4,220 37,800 5,960 3,280

Outer London 4,390 7,760 13,800 2,170 1,210

Table 6-5: Sub-regional Impacts within London Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. The economic
impacts for the London Local Enterprise Partnership† are shown below.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

London 13,300 12,000 51,600 8,130 4,500

Table 6-6: LEP Impact – Greater London Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*).

•  1 in every 60 employees working in the private sector in the London LEP area is supported by the full economic impact
of BT, and 1 in every 16 employees working in the ICT and communications sector are directly employed by BT

•  £1 in every £22 of GVA in the IT and Communications sector in the London LEP area is generated directly by BT.
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Local Impacts
The map below illustrates BT’s employment density across every London borough.

Figure 6-17: BT Employees Place of Work – London Source: Regeneris Consulting
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Figure 6-18 also demonstrates the broad geographical spread of the workforce, which lives throughout the city,
particularly in Outer London boroughs.

Figure 6-18: BT Employees Place of Residence – London Source: Regeneris Consulting
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Keeping London Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and their investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services across London:

Next Generation Broadband 
BT is bringing fibre-based broadband to most of the exchanges in London, is serving around 3 million homes and business
premises and has announced plans to extend availability even further.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from the vast majority of
exchanges across London, allowing most homes and businesses in the city to benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in London.

Ethernet services offer higher bandwidth for businesses and organisations. London has 175 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots, and has already introduced Wi-fi into a number of
UK city centres including Cardiff, Carlisle, Glasgow and Plymouth. In London, BT has over 560,000 wireless hotspots that are
accessible to its customers.
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Servicemen and women at a London military base are able to keep in contact with family and friends as a result of a high-speed
wireless (Wi-fi) network by BT. The 2,000 military and civilian personnel stationed at RAF Northolt, along with those visiting the
base, will be able to work more flexibly as well as having access to a vital lifeline home. Around 480 wireless access points have
been installed to ensure coverage in offices, accommodation blocks and communal areas across the base, for both business and
personal use. The fibre infrastructure underpinning the Wi-fi network is providing a modern, secure and resilient network that
enhances RAF Northolt’s capabilities for operational, commercial and welfare services. It will also allow the base to make year-
on-year cost savings.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s £3 billion
investment in fibre means more than 23 million homes and businesses now have access to high speed broadband services. BT’s
network upgrade programme is one of the biggest and fastest in the world. 

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.

Case study – Porism Ltd
Porism Ltd. is a software development company based in Brixton. Mike Thacker, Managing Director said “Superfast
broadband is transfoming our business prospects. It used to be true that you had to be seen to be noticed in the software
development market, but broadband communications means we don’t need a central London presence to make an impact.
We now have the bandwidth to compete on an equal footing with any uptown agency.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.
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Plans announced in September 2015 will increase overall fibre availability across London, taking all networks into account, from
around 90 per cent* to around 95 per cent of premises. Installing fibre in urban areas can be challenging, but with new
techniques and extra investment BT will now be able to reach hundreds of thousands of additional homes and businesses across
London

A trial of new Fibre-to-the-remote Node (FTTrN) broadband technology is being conducted in Rotherhithe, to bring downloads
speeds of up to 80Mbps to an area previously unreachable with standard superfast broadband connection. 16 premises in
Gwent Court, Rotherhithe have the opportunity to choose from a range of broadband service providers taking part in the trial
and will see their download speeds increase to around 20 times faster than existing services in the area. Rotherhithe has proved
a challenging location for private companies to upgrade with fibre because of its industrial history, large docks and the
prevalence of long ‘exchange-only lines’ rather than via roadside cabinets. FTTrN is part of BT’s toolkit of innovative
technologies designed to expand the reach of fibre broadband.

* Figures based on Ofcom’s “Infrastructure Report 2014” data.
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. 

BT works with its academic partners to help create industry-relevant proposals to Research Councils that offer real impact,
and also demonstrate the significance of academic research for the UK’s ICT sector. 

BT plays a full part in Research Council-funded projects, providing expert steering and advice, academic placements,
access to real problems and unique data sets, and the opportunity to test networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT is funding a number of PhDs projects at University College London including
one looking at the application of predictive data analytics for automatic network management. BT is a member of an elite
corporate partnership forum at Imperial University which seeks to bridge the gap between academia and industry.
Membership of the Imperial Business Partners (IBP) includes the opportunity to stimulate thinking about the impact of
science, technology and innovation on business, policy and society. BT has links with around 30 UK university partners,
working with them on projects of immediate relevance to BT’s operations, as well as on speculative developments that
may take as long as 20 to 30 years to come to fruition. 
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15 BT recruited 84 apprentices, and had 29 traineeships ongoing in London.

BT Sport has launched its first apprenticeship recruitment scheme for people to work at its studios on the Queen Elizabeth
Olympic Park in Hackney. As part of the 2012 Media Legacy programme to help people access local support and opportunities,
it’s offering 2-year apprenticeships to over 16s from the London boroughs around its home at the Olympic Park. The
apprentices will be part of a team delivering some of the most popular TV sports in the world. Working as part of the digital
production and media team, they’ll be at the heart of innovation, shaping the way we live and work.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT
supports a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements
and work experience opportunities, and supports the development of technology skills in schools. In 2015/16, BT will be
offering up to 1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative
‘Movement to Work.’
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Through the Barefoot Computing Project’s initial phases (May 2014-July 2015), BT has already supported 850 workshops,
2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK. Within London, free workshops have been offered
to councils for the primary schools in every borough, allowing teachers to learn new skills as they get to grips with the new
curriculum.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested nearly £3.1 million in sustainable and responsible business activities in London, which also
benefited from UK-wide activities funded at over £13 million. As part of a 4 year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to JFK School, Stratford East London. BT has also provided
support and funding for 9 projects through The Supporters Club, including the Tottenham Hotspur Foundation (£77,467).

Creating a Connected Society 
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online.

By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop for parents and children. Twenty-one workshops have already been
completed in London, supporting schools across the capital.  
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BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally. For those on a low income, BT Basic lets
customers make and receives calls and helps them manage how much money they spend. Recognising how important the
internet now is for everyone, broadband is now available with the BT Basic phone service.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.

Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

BT Tower is always the central hub of activity for providing telephony and support for taking donation calls for telethons
such as BBC Children in Need, Comic Relief and other appeals.

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £21 million for charities in London. The BT Community Web Kit has also helped
small charities across the capital build over 800 websites.
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Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance, some
50,500 days - with one in four employees choosing to volunteer during the year.

In London BT people provided more than £1.8 million of in-kind support and assistance, donating nearly 6,000 days of
their time to a wide range of organisations.

Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore communications when needed in both the UK and around the
world. Oliver Anstey, based in London, is an ERT volunteer and has been involved in incidents in London as well as
further afield, down to the Isle of Wight and up to the Isles of Sky, as well as providing supporting to the G8 summit.
The work the team did for the Philippines disaster is the most memorable for Oliver who was involved in building and
testing the equipment. Oliver says “This really was a true disaster, peoples’ lives were at risk and we were working hard
with the aid agencies to give them comms so they could organise the resources they needed to be shipped in. I felt we
really did make a difference.” The work Oliver does with the ERT also compliments his role in BT installing network
infrastructure - “My time with the ERT also helps me bridge skills because the training helps build a bigger picture of
how the network all goes together, which really compliments what I do.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver
innovation and efficiency savings. Working with South West London and St George’s Mental Health NHS Trust, BT has
helped deliver significant savings through property rationalisation and improved productivity energised by agile working.

BT is engaged in a programme of co-innovation with start-ups in London’s Tech City. London start-up ‘what3words’ was
the 2015 winner of the BT Ingenious award, which looks for new and innovative ideas that use the power of
communications to transform the lives of people who need it most. Part of the Tech4Good awards, which showcase the
amazing organisations and people who use digital technology to make the world a better place, BT has supported these
awards for 5 years. ‘what3words’ have built a uniform global system that gives everyone and everywhere a simple address,
dividing the world into a grid of 3m x 3m squares and pre allocating each with a fixed and unique 3 word address. Around
75% of the world suffers from inadequate addressing systems (c4 billion people) - an address means people can receive
vital deliveries and aid, disease can be reported and basic human rights exercised all because they have a simple way to
communicate where they live.
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The BT Infinity Lab programme includes a series of competitions that engages the tech entrepreneur community around
key themes, working in partnership with TechHub, and based in London’s Tech City area. A London-based start-up,
Babylon Health, took first prize the Infinity Lab round focusing on innovation in public services. Babylon Health has built a
fully-integrated mobile healthcare service – it provides vital consultations with GPs and specialist consultants, cutting-
edge monitoring and diagnostics, appointment booking and prescription delivery all via an easy-to-use app. Babylon’s
owners won the top prize of £15,000, along with 6 months’ support from BT (including access to knowledge and
expertise) to develop their business model and 6 months’ membership of TechHub’s innovation space in the heart of East
London’s Tech City where tech entrepreneurs meet, work, learn and collaborate.

BT is the lead principal sponsor of the Information Age gallery at the Science Museum in London – the first gallery in the
UK dedicated to the history of information and communications technologies. The gallery explores the impact of how the
modern connected world was created through the evolution of different technology networks including such as telegraph,
telephony, radio and television broadcasting, the web and mobile communications.
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North East

North East 
Key Points

3,790
BT employees live 
in the region (FTE)

3,750
BT employees work 
in the region (FTE)

£120 million
Total income of BT 
employees working in the region

£51 million
Spend with suppliers 
based in the region

£492 million
Total GVA impact 
(including indirect and induced effects)

Across the North East...

•  BT employs 1 in every 170 employees
working in the private sector, and 1 in
every 6 employees working in the IT and
communications sectors 

•  £1 in every £130 of GVA is generated
directly by BT

•  BT supports 1 in every 100 employees
working in the private sector and £1 in
every £90 of GVA as a result of the
firm’s full economic impact

•  BT’s full employment impact is larger
than the region’s civil engineering sector

page 80

6



• £23m telecommunications services

• £16m other professional, scientific & technical services

• £9m office & business support services

• £2m public administration

• £1m auxiliary financial & insurance services

Total Spend

£51
million

Regional Impact
Direct Impact
BT directly employs a total of 3,170 people in the North East, with a further 579 employed as contractors. This results in
£120 million in wages and salary spend across the region.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £51 million with suppliers 
based in the North East in 2014/15. 
The majority was spent on 
telecommunications, as illustrated in 
this chart.

Figure 6-19: Top Five Supplier Sectors in the North East by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the North East economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below. 

Figure 6-20: Indirect Supply chain impact in the North East Source: Regeneris Consulting
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BT Supply Chain Spend in the North East = £51 million

Employment supported
amongst suppliers

755 FTE

Output generated
amongst suppliers

£82m

Income of supply 
chain employees

£23m

GVA generated in
the North East

£40m



Impact of Employee Expenditure
BT employees and contractors living in the North East earned £122 million in 2014/15. In turn, their expenditure supports
further employment and output in consumer industries in the region. Figure 6-21 below illustrates the wider induced
employment and output supported through this employee expenditure.

Figure 6-21: Induced (wage expenditure) impacts in the North East Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £122 million

Employment supported
in consumer industries

1,750 FTE

Output generated in
consumer industries

£207m

Income of supported 
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Total Impact in the North East
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the North East. This is summarised in Figure 6-22 below. 

Figure 6-22: Total Impact of BT in the North East Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the impact BT has at a sub-regional level in the North East. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Durham 65 372 326 41 21

Northumberland 71 422 243 32 17

Tees Valley 606 615 1,220 156 87

Tyne and Wear 3,010 2,380 4,460 631 367

Table 6-8: Sub-regional Impact - North East Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. Two Local
Enterprise Partnerships† fall within the North East region and the economic impacts which relate to these areas are shown
below. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Tees Valley 606 615 1,220 156 87 

North Eastern 3,140 3,170 5,030 703 405 

Table 6-9: LEP Impact – North East Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 

•  1 in 8 employees working in the IT and communications sector in the Tees Valley LEP is directly employed by BT.

•  £1 in every £5 of GVA in the IT and communications sector in the North Eastern LEP area is generated directly by BT.
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Local Impacts

Figure 6-23: BT Employees Place of Work – North East Source: Regeneris Consulting
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This map illustrates the locations of key BT sites in the North
East. It demonstrates the importance of Newcastle, South
Shields and Middlesbrough as key employment centres for BT.



Figure 6-24: BT Employees Place of Residence – North East Source: Regeneris Consulting
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Figure 6-24 also demonstrates the broad geographical
spread of the workforce, which lives throughout the region.



Keeping the North East Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and their investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services in the North East:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 74 exchanges in the region, serving more than 800,000
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps.. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 99 exchanges, and more
than 843,000 homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in the North East.

Ethernet services offer higher bandwidth for businesses and organisations. The North East has 49 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Newcastle and Gateshead in this region, Brighton, Cardiff, Carlisle, Glasgow, Gloucester,
Nottingham and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – Shepherds Walks
Shepherds Walks is the North East of England’s largest provider of bespoke walks and tours. All their booking systems and
databases are now online using fibre broadband. As well as supporting all aspects of their walking business, superfast
broadband has helped them expand into new markets, providing financial as well as operational benefits. Jon Monks,
Proprietor said, “Where slow broadband used to hold us back, we are now an effective rural business growing because we
have world class connections. Superfast broadband has been life-changing for us. It has literally revolutionised our
business.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working with
local communities through four fibre partnership projects in the North East:

Northumberland
The first phase of the multi-million pound iNorthumberland project is bringing fibre broadband to around 90 per cent of homes
and businesses in Northumberland by December 2015. Northumberland has also secured funding from the Government’s
Superfast Extension Plan which will be used to further expand coverage in some areas not already included. A charity in Blyth
helping unemployed people get back to work is reaping the benefits since upgrading to superfast fibre broadband. The Blyth
Resource and Initiative Centre (BRIC), supports hundreds of unemployed people each year, helping them to gain the digital
skills vital in today’s job market. As well as teaching basic online activities such as sending emails and searching for jobs, the
centre offers a range of vocational courses most of which depend on reliable internet access. Fibre broadband has made a
“huge difference” to the number of people who could be supported by the charity and allowed the centre to expand its range
of courses. Cath George, Centre manager explained, “The lack of digital skills is a massive issue. All unemployed people claiming
Jobseekers Allowance are now required to use an online job search site, but with no digital skills even this is virtually impossible
and that’s before they even try to apply for a job. We provide IT related courses to teach people these vital skills and help them
back to work. To do that effectively we need fast and reliable internet and now we have it.”

Durham
The Digital Durham project has rolled out fibre broadband to more than 70,000 households and businesses across the county.
By mid-2016, Digital Durham aims to bring superfast broadband speeds to at least 94 per cent of the programme area, with a
minimum of 2Mbps for all. A second phase of fibre deployment is already planned that will rollout fibre to an additional 12,000
homes and businesses beginning in 2017. By the end of the roll-out, 97 per cent of premises within the programme area will
have access to fibre broadband. Freelance computer games designer Chris Kirby is already reaping the benefits of fibre. Chris,
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lives and works in the rural village of Trimdon in County Durham and his family love the countryside. However, there was a time
when Chris thought he would have to move back into the city to take advantage of the faster broadband speeds. Chris said,
“My business needs superfast broadband because I work as a virtual team member with other people around the world and
we’re exchanging huge data files to each other on a daily basis.” But with the arrival of faster fibre broadband in Trimdon the
Kirby family haven’t looked back. “Superfast broadband means I can upload huge great data files so quickly,” says Chris, what
used to take overnight now takes ten minutes.”

Rothbury
Rothbury was the first community in the UK to rollout fibre broadband using the Government’s Rural Community Broadband
Fund (RCBF). A unique partnership project involving the Department for Environment, Food & Rural Affairs, Northumberland
County Council, local consultants, the community and BT created a solution to deploy fibre broadband and transform broadband
speeds for one of the most rural areas of Northumberland. The project was completed three months ahead of schedule and
communities in and around the town can now get some of the fastest broadband speeds in the country. One local business
realising the benefits is MadeByGrandad. The firm launched by Roy Stephenson sells handmade bags, satchels and cases both
locally and via Etsy, so having a good internet connection is vital. Roy said, "For me, it was mainly the upload speed that
previously caused me difficulties. Much of my work involves sending out illustrations to customers, which often involves sending
quite large files. My upload speed is now twenty-four times faster since I upgraded to superfast, which has helped me hugely.” 

Newcastle-upon-Tyne
Go Digital Newcastle has made a real impact in the North East. The BDUK deal signed between Newcastle City Council and BT
will extend the availability of high-speed fibre broadband to 97 per cent of premises by the end of Summer 2015. The project
has already passed 8,749 premises.

NB: Figures quoted correct as of 12 August 2015 
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park – Gosforth has been chosen as a trial site for the new G.fast
technology. G.fast is designed to help BT deliver ultrafast speeds of up to 500Mbps. Deployment could start in 2016/17,
reaching 10 million homes and smaller businesses by the end of 2020 and the majority of premises within a decade. A
1Gbps service will be provided for those that want even faster speeds. The connections on offer would be a combination
of FTTP technology as well as new G.fast technology, which uses existing FTTC technology. 

BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
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of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. The Government's Summer Budget, 2015, announced funding for six new multidisciplinary research centres to
drive forward the UK's Digital Economy research, knowledge and skills – three of these will be supported by BT Research
including the one at Newcastle University.

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT has links with around 30 UK university partners, working with them on
projects of immediate relevance to BT’s operations, as well as on speculative developments that may take as long as 20 to
30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15 , and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15 BT recruited 18 apprentices, and had 44 traineeships ongoing in the North East.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK-employer-led initiative ‘Movement to
Work’.

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £600,000 in sustainable and responsible business activities in the North East, which
also benefited from UK-wide activities funded at over £13 million. As part of a four year national partnership with The
Lord’s Taverners, BT has provided £25,000 funding in 2014 and in-kind support to Hadrian School, Newcastle upon Tyne.
BT has also provided support and funding for four projects through The Supporters Club, including £77,250 for the
Newcastle United Foundation.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online.
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop delivered to parents and children. Ten workshops have already been
completed in the North East.

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally. 

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.

BT is a major partner in MK:Smart, a UK-based Internet of Things (IoT) programme in Milton Keynes. The project is
addressing the challenge of supporting economic growth without exceeding the capacity of urban infrastructure, for
example, by using sensors that assist city centre vehicle parking and reduce traffic congestion. BT is working with North
East-based Envirowatch who developed the air quality mote with Newcastle University. Using Openreach poles, a trial is
running to test the effectiveness of the air quality equipment. Once the data is uploaded to MKSmart, it can be readily
shared and fused with other data sets, such as weather, to allow interested stakeholders including local councils, to use the
data in various applications and planning decisions. If the trial proves a success, Openreach may offer poles and other
street furniture as sensing assets around the UK.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

The BT contact centre in Gosforth has provided the telephony, call centre infrastructure, network management, online
support and taken donation calls for telethons such as BBC Children in Need and Comic Relief.

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £50,000 for charities in the North East. The BT Community Web Kit has also
helped small charities across the region build over 300 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In the North East, BT people provided more than £600,000 of in-kind support and assistance, some 2000 days.
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Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications in both the UK and around the world.
Linden Dunlop, based in Gateshead, is an ERT volunteer who helped design the ERT network. One of the things that
appealed to Linden about the team was the technology. He said “BT works with the latest comms technology and as I
had a bit of knowledge in that area I thought that I could help them progress and so we went on to build the voice and
data network over satellite”. Linden has been involved in many deployments including preparing kit to be shipped to
Haiti following the typhoon and also configuring the kit to be taken to Pakistan following the floods. He was also
deployed to the Philippines for two weeks after first spending a week building the kit and testing it. He said, “It was
amazing what BT did, and it was also quite humbling as these people literally had nothing left. When the team first
arrived none of the aid agencies had any comms, so the speed at which we reacted was crucial to get them up.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. 

BT is improving economic prosperity in South Tyneside through job creation and regeneration of South Shields’ riverside. The BT
Business centre at Harton Staithes is one of the most celebrated developments in the Newcastle area, and helping to bring
employment to the area. The £10.5 million business centre, houses BT lines of business that employ around 500 people.
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North West

North West 
Key Points

9,370
BT employees live 
in the region (FTE)

9,450
BT employees work 
in the region (FTE)

£297 million
Total income of BT 
employees working in the region

£510 million
Spend with suppliers 
based in the region

£1,640 million
Total GVA impact 
(including indirect and induced effects)

Across the North West...

•  BT directly supports £1 in every £190 of earnings by
the area’s residents, and 1 in every 8 employees
working in the IT and communications sectors 

•  £1 in every £160 of GVA is generated directly by BT

•  BT supports 1 in every 90 employees working in the
private sector and £1 in every £85 of GVA as a result
of the firm’s full economic impact

•  BT's full employment impact is larger than the
region's automotive manufacturing sector
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• £162m telecommunications services

• £129m buildings & building construction works

• £74m other professional, scientific & technical services

• £71m electrical equipment

• £21m computer programming & consultancy

        £53m  supplier spend with other sectors

Total Spend

£510
million

Regional Impact
Direct Impact
BT directly employs a total of 7,500 people in the North West, with a further 1,950 employed as contractors. This results
in £297 million in wages and salary spend across the region. 

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £510 million with suppliers 
based in the North West in 2014/15. 
The majority was spent on 
telecommunications, as illustrated in 
this chart.

Figure 6-25: Top Five Supplier Sectors in the North West by Value of Expenditure Source: BT Procurement data
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of employees work flexibly



BT’s spend with suppliers results in significant benefits for the North West economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below.

Figure 6-26: Indirect Supply chain impact in the North West Source: Regeneris Consulting
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BT Supply Chain Spend in the North West = £510 million

Employment supported
amongst suppliers

6,360 FTE

Output generated
amongst suppliers

£859m

Income of supply 
chain employees

£235m

GVA generated in
the North West

£395m



Impact of Employee Expenditure
BT employees and contractors living in the North West earned £295 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-27 below illustrates the wider
induced employment and output supported through this employee expenditure.

Figure 6-27: Induced (wage expenditure) impacts in the North West Source: Regeneris Consulting

page 105

6

Salaries of BT Employees and Contractors = £295 million

Employment supported
in consumer industries

6,500 FTE

Output generated in
consumer industries

£767m

Income of supported 
employees

£195m

GVA generated in
the North East

£378m
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Total Impact in the North West
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the North West. This is summarised in Figure 6-28 below.

Figure 6-28: Total Impact of BT in the North West Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact of BT at a sub-regional level in the North West, focusing on key local
authorities and areas across the region.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Cheshire East 152 239 495 71 38

Cheshire West and Chester 377 307 562 81 47

Cumbria 387 386 518 71 41

Greater Manchester 2,820 2,740 8,760 1,190 623

Halton 25 175 72 10 5

Lancashire 2,230 2,130 3,120 443 259

Merseyside 2,530 2,760 4,950 666 369

Warrington 934 630 3,840 508 260

Table 6-10: Sub-regional Impact – North West Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of five
Local Enterprise Partnerships† fall within the North West region and the economic impacts which relate to these areas are
shown

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Lancashire 2,230 2,130 3,120 443 259 

Cheshire & Warrington 1,460 1,180 4,900 660 345 

Liverpool City region 2,560 2,930 5,020 676 374 

Cumbria 387 386 518 71 41 

Greater Manchester 2,820 2,740 8,760 1,190 623 

Table 6-11: LEP Impact – North West Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 
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•  £1 in every £5 of GVA in the IT and communications sector in Lancashire LEP area is generated directly by BT.

•  1 in every 4 employees working in the IT and communications sector in the Liverpool City Region LEP area is directly
employed by BT

•  £1 in every £5 of GVA in the IT and communications sector in the Cumbria LEP area is generated directly by BT.

•  1 in every 10 employees working in the IT and communications sector in the Greater Manchester LEP area is directly
employed by BT 

•  1 in every 10 employees working  in the IT and communications sector in the Cheshire and Warrington LEP area is
directly employed by BT and 1 in 60 private sector employees is supported by BT’s full economic impact
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Local Impacts
The map below illustrates the locations of key BT sites in the North West. It demonstrates that BT is a key employer across
the region. 

Figure 6-29: BT Employees Place of Work – North West Source: Regeneris Consulting
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Figure 6-30 also demonstrates the broad geographical spread of the workforce, which lives throughout the region.

Figure 6-30: BT Employees Place of Residence – North West Source: Regeneris Consulting
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Keeping the North West Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and its investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services in the North West:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 184 exchanges in the region, serving more than 2.4 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 234 exchanges, and
more than 2.5 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in the North West.

Ethernet Services offer higher bandwidth for businesses and organisations. The North West has 142 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Carlisle in this region, Brighton, Cardiff, Glasgow, Gloucester, Newcastle and Gateshead,
Nottingham and Plymouth with more in the pipeline.

page 112

6



Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – iF Agency
The iF Agency, based in Manchester, is transforming client services with fibre broadband. Chairman, Brian Rees, said, “We
worried about the cost and possible inconvenience, but this game-changing improvement in the service we can offer has
not cost us a premium, and we didn’t suffer any disruption to our business. The if Agency is faster and more efficient than
ever, and all our customers and suppliers appreciate it.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working with
local authorities through five fibre partnerships in the North West:

Lancashire
Superfast Lancashire, a partnership between Lancashire County Council, BT and the Government, has already made fibre
broadband available to more than 133,789 households and businesses. Lancashire businesses based at the Buckshaw Business
Hub in Chorley, are reaping the benefits of fibre technology. Jamie MacGregor, who runs the Buckshaw Business Hub, said, “We
are bringing together firms, in this new business zone, so they can learn from each other. The potential for the rural village of
Brinscall is superb. It will allow small and medium sized businesses to connect with business support, mentors and potential
customers in a way they have been unable to before. The hub will enable companies that depend on superfast broadband to
locate their business in the stunning rural environment that Brinscall provides.” The multi-million pound project will extend
fibre broadband to 97 per cent of the county, when combined with commercial network rollout, by the end of 2015. Phase 2 is
currently in the planning stage. 

Cheshire
Connecting Cheshire, a partnership between four Cheshire Councils, BT and the Government, has made fibre available to
80,759 homes and businesses. The project has a Phase 1 target of 96 per cent coverage for the county, when combined with
commercial networks, by the end of 2015. Terry Golding, an experienced professional voiceover for TV, radio and online,
upgraded to superfast broadband in Malpas, and is delighted with the difference it has made to his business, “My broadband
speed is now ten times faster, and the ability for me to finally utilise specialist broadcast IP-to-IP software means I am now able
to work with many, many new clients in real time around the globe, from Chester to Canberra.” A £6 million funding boost has
been made available for Phase 2 with BT, which aims to reach a further 10,000 premises by summer 2017. 
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Merseyside
Merseyside Connected is a partnership between five local authorities, BT and the Government, and has delivered access to high
speed fibre broadband to around 49,678 premises across Merseyside. When combined with commercial networks, the
programme is expected to extend access to fibre broadband to up to 98 per cent of Merseyside homes and businesses by July
2016.

Greater Manchester 
The Get Digital Faster partnership is a partnership between eight local authorities, BT and the Government, and is being
delivered by Transport for Greater Manchester and BT on behalf of the Greater Manchester Combined Authority (GMCA). The
partnership has already delivered high-speed broadband to 30,033 homes and businesses and expects to reach 39,000 by
March 2016, meaning 99 per cent of Greater Manchester will have access to fibre, either under this programme or a
commercial network rollout. 

Cumbria
Connecting Cumbria, a partnership between Cumbria County Council, BT and the Government, has already passed 90,408
homes and businesses giving them access to fibre broadband. The project target for Phase 1 is 93 per cent county coverage,
when combined with commercial network rollouts, by the end of 2015. Phase 2 of the programme is currently in the planning
stage. 

NB: Figures quoted correct as of 12 August 2015
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 

BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
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of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. This includes a number of PhDs at Lancaster University. BT has links with
around 30 UK university partners, working with them on projects of immediate relevance to BT’s operations, as well as on
speculative developments that may take as long as 20 to 30 years to come to fruition.

page 118

6



Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1,000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15, BT recruited 54 apprentices, and had 126 traineeships ongoing in the North West.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK-employer-led initiative ‘Movement to
Work’

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £1.4 million in sustainable and responsible business activities in the North West, which
also benefitted from UK-wide activities funded at over £13 million. As part of a four year national partnership with The
Lord’s Taverners, BT has provided funding and in-kind support to the Seashell Trust (Cheadle Hulme), West Lancashire
School, (Skelmersdale) and Sandside Lodge (Ulverston), and £25,000 to Millstead Primary School (Everton) in 2014. BT
has also provided support and funding for six projects through The Supporters Club, including over £144,000 in total for
Manchester City Foundation and Everton in the Community.

Creating a Connected Society 
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online.
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting this programme by delivering “Train the
Teacher” sessions followed by an interactive workshop for parents and children. Ten workshops have already been
completed in the North West.  

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.

Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

The BT contact centre in Warrington has provided the telephony, call centre infrastructure, network management, online
support and taken donation calls for telethons such as BBC Children in Need and Comic Relief.

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge -this
service from BT has helped raise more than £2.4 million for charities in the North West. The BT Community Web Kit has
also helped small charities across the region build over 1,209 websites.
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Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year.

In the North West BT people provided more than £1.3 million of in-kind support and assistance, some 4,014 days.

Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications in both the UK and around the world.
Lee Anderson, who works in the North West, is an ERT volunteer and joined after reading an article highlighting their
deployment to Pakistan to help supply major comms after the earthquake there. Lee said, “As I have a comms
background from my time in the army -10 years with the Royal Signals before joining BT- I thought I had the right
skills and experience which could perhaps be of use to the team, and the idea of volunteering really appealed to me as
well”. Lee has been involved in many deployments, including the Philippines disaster and Olympics. “You need to have
a positive attitude, but also be level headed and understand the commitment that’s required and the support needed
from your family. A lot of the commitment you give to the team can be in your own time, but it is of course a huge
benefit to BT and also the customer”.

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. 

BT's expertise is helping introduce innovative healthcare at Alder Hey the world-famous children’s hospital. Using clinical
expertise, cutting edge technology used elsewhere in sectors such as retail or banking, has been applied to healthcare to create
systems that help carers and children with the toughest journeys of their lives. BT is also busy working with the Alder Hey
Children’s NHS Foundation Trust on its new hospital, Alder Hey in the Park. Alder Hey chose BT to partner with them to ensure
the new hospital makes full use of what digital technology has to offer and to bring the vision of clinicians and the creativity of
children to life.
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Northern Ireland

Northern Ireland 
Key Points

3,120
BT employees live 
in the province (FTE)

3,110
BT employees work 
in the province (FTE)

£99 million
Total income of BT 
employees working in the province

£81 million
Spend with suppliers 
based in the province

£432 million
Total GVA impact 
(including indirect and induced effects)

Across Northern Ireland...

•  BT employs 1 in every 120 employees
working in the private sector, and 1 in
every 6 employees working in the IT and
communications sectors 

•  £1 in every £110 of GVA is generated
directly by BT

•  BT supports 1 in every 70 employees
working in the private sector and £1 in
every £75 of GVA as a result of the firm’s
full economic impact

•  BT's full employment impact is larger
than the region's insurance sector
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• £58m telecommunications services

• £7m electricity, transmission & distribution

• £6m office & business support services

• £3m fabricated metal products

• £2m computer programming & consultancy

        £5m  supplier spend with other sectors

Total Spend

£81
million

National Impact
Direct Impact
BT directly employs a total of 2,440 people in Northern Ireland, with a further 667 employed as contractors. This results in
£99 million in wages and salary spend across the province.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £81 million with suppliers based in 
Northern Ireland in 2014/15. The majority was 
spent on telecommunications, as illustrated 
in this chart.

Figure 6-31: Top Five Supplier Sectors in Northern Ireland by Value of Expenditure Source: BT Procurement data

page 125

6

77%
of employees work flexibly



BT’s spend with suppliers results in significant benefits for the Northern Ireland economy including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below.

Figure 6-32: Indirect Supply chain impact in Northern Ireland Source: Regeneris Consulting
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BT Supply Chain Spend in Northern Ireland = £81 million

Employment supported
amongst suppliers

619 FTE

Output generated
amongst suppliers

£117m

Income of supply 
chain employees

£31m

GVA generated in
Northern Ireland

£55m



Impact of Employee Expenditure
BT employees and contractors based in Northern Ireland earned £99 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in Northern Ireland. Figure 6-33 below illustrates the
wider induced employment and output supported through this employee expenditure.

Figure 6-33: Induced (wage expenditure) impacts in Northern Ireland Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £99 million

Employment supported
in consumer industries

1,350 FTE

Output generated in
consumer industries

£180m

Income of supported 
employees

£46m

GVA generated in
Northern Ireland

£88m
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Total Impact in Northern Ireland
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in Northern Ireland. This is summarised in Figure 6-34 below.

Figure 6-34: Total Impact of BT in Northern Ireland Source: Regeneris Consulting

£177
million

Total Income

£432
million
Total GVA

£766
million

Total Output

5,070
FTE

Total Employment
Impact

*indirect *indirect *indirect*indirect

3,1
10

  D
IR

EC
T

£470m
  D

IR
EC

T
£290m

  D
IR

EC
T

£99
m

  D
IR

EC
T

1,350  INDUCED

£180m  INDUCED

£88m  INDUCED

£46m  INDUCED

619*

£117m
*

£55m
*

£31m*



Sub-National Impact
Key statistics for selected local authorities within Northern Ireland are presented in the table below. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Antrim 3 67 21 3 2

Banbridge 8 45 19 3 2 

Belfast 1,660 711 3,060 500 278 

Craigavon 148 161 183 24 14 

Derry 249 236 299 40 24 

Down 9 77 29 4 2 

Fermanagh 304 307 369 49 29 

Lisburn 55 180 103 14 8 

Newtownabbey 225 317 297 39 23 

North Down 31 123 64 9 5 

Table 6-12: Local Impacts in Northern Ireland Source: Regeneris Consulting
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Local Impacts
The map below illustrates the locations of key BT sites. It demonstrates that BT is a key employer across the province.

Figure 6-35: BT Employees Place of Work – Northern Ireland Source: Regeneris Consulting
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Figure 6-36 also demonstrates the broad geographical spread of the workforce, which lives throughout Northern Ireland.

Figure 6-36: BT Employees Place of Residence – Northern Ireland Source: Regeneris Consulting
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Keeping Northern Ireland Connected
BT has an extensive fixed-line network in Northern Ireland which is one of its most valuable assets and its investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the needs of businesses, BT is continuing to
expand the availability of Ethernet. When customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

BT’s commercial and joint investment with local government has seen a combined investment of £140 million in next
generation fibre broadband services in Northern Ireland. An investment that has thrust Northern Ireland to the vanguard of
European major countries in terms of availability and take up of fibre broadband.

Next Generation Broadband 
In total BT is deploying fibre-based broadband to more than 93 per cent of all Northern Ireland premises. 

•  Fibre to the Cabinet (FTTC) is the main technology being deployed. FTTC can currently deliver wholesale downstream speeds
of up to 80Mbps, and upstream speeds of up to 20Mbps. The average FTTC speed available in NI is over 50 Mbps.

•  In early 2015, BT deployed its first commercial Fibre to the Premises (FTTP) technology in NI. FTTP can currently deliver faster
wholesale speeds of up to 330Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 88 exchanges.

ADSL offers up to 8Mbps broadband services and is available from all exchanges in Northern Ireland.

Ethernet services offer higher bandwidth for businesses and organizations from 10Mbps to 10Gbps. Northern Ireland currently
has 30 fibre nodes with a further expansion of 12 nodes planned.

Wi-fi – Belfast City Council has rolled out free Wi-fi as part of its Super Connected Belfast scheme. The network is available at
over a hundred hotspots including visitor attractions, community and leisure centres and other public buildings. Numerous
towns and council facilities throughout Northern Ireland now offer free Wi-fi connectivity.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT has continued to invest in key programmes with the Northern Ireland government in order to extend next generation access
infrastructure across the region, particularly in remote, rural locations. Today, BT’s fibre footprint reaches 93 per cent of
Northern Ireland’s population, ahead of many major European cities, offering download speeds of up to 80 Mbps and upload
speeds of up to 20 Mbps. 
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The Northern Ireland Broadband Improvement Programme, which began in early 2014, is scheduled to complete in December
2015, bringing improved broadband services to over 45,000 homes and businesses. Of this £23.5 million investment in the
project, BT contributed £4 million. 

In addition, BT and the Northern Ireland government also announced the implementation of the Superfast Extension
Programme which is designed to extend next generation access infrastructure to even more locations. This is a £17 million
investment, with a BT contribution of £3 million, and is due to be completed by December 2017.

An extensive urban and rural fibre-rich Ethernet network complements this fibre broadband availability and is offered on an
open access basis facilitating greater choice for the end user. The adoption of these fibre-rich services by businesses and
households has been exceptional, with more than one in three premises now using fibre as their choice of broadband delivery.

The latest news and information regarding fibre-broadband in Northern Ireland can be found online at
http://www.nibroadband.com

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre. 

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes, and
it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to use the
internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility based in this region at Adastral Park, near
Ipswich. From pioneering work in optical technologies and digital switching, through to work in advanced software
techniques and protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of
communications technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 

In February 2015, BT deployed its first fibre-to-the-premises (FTTP) broadband connection in Northern Ireland, delivering
download speeds of up to 330 Mbps, a record-breaking figure for commercial consumer speeds on the island of Ireland.
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In March 2015, BT and Huawei announced the successful completion of a 400 Gbps trial over the optical fibres that form
BT Ireland’s live network between Dublin and Belfast, the first such trial in the UK and Ireland. The trial ran 400 Gbps
transmission through existing 10 Gbps, 40 Gbps and 100 Gbps wavelengths, proving that BT’s current core network can
support next generation transmission technology. The trial also showed how BT’s core fibre optic infrastructure could
become more efficient, reducing the need to invest in infrastructure as bandwidth demands grow. 

BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT has links with around 30 UK university partners, working with them on
projects of immediate relevance to BT’s operations, as well as on speculative developments that may take as long as 20 to
30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

In 2014/2015, BT in Northern Ireland recruited 78 new employees under its talent entry programmes. The majority of the jobs
are based in BT Flex, BT’s contact centre operation based in Riverside Tower in Belfast. The roles include 50 full-time, part-time
and apprenticeship positions in the areas of customer service and sales. 

The additional 28 positions are a combination of apprenticeship and graduate roles, split between BT’s Technology Service &
Operations division and BT Ireland’s commercial networks team in Belfast. A number of the new apprentices will also begin
degree apprenticeships allowing them to obtain a full Honours degree qualification while working. Careers ranging from
business analysis to software development and technology consultancy will be available at BT as part of the new Government
and industry-backed scheme, which integrates degree level academic learning with practical on-the-job training.

In addition, BT is also offering industrial work experience for third level students with ten 48-week placements that begin in
September 2015 at BT’s Global Development Centre in Belfast.

BT Flex has recruited 367 full-time employees to date, based at the three Flex centres in Northern Ireland and plans are in place
to increase this further to 400. BT works closely with the Department of Employment and Learning and local employment and
educational organisations to help recruit graduates on an ongoing basis and is currently creating and developing new BT Flex
Contact Centre apprenticeship opportunities with a potential launch date of October 2015.
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BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16, BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work’.

BT has been a leading STEM education supporter in Northern Ireland through its sponsorship and organisation of one of the
world’s largest STEM events, the BT Young Scientist & Technology Exhibition (BTYSTE). For the last 15 years, BT has worked with
a wide variety of business and educational partners to deliver this key activity. 

The exhibition, which is open to all students aged between 12 and 19, gives young people a platform to come together to
investigate scientific theories, discover new technologies and advance current knowledge through innovation. This year, 128
students from 24 schools in Northern Ireland took part and almost 200 BT ‘Redcoat’ employees volunteered for the week, half
of whom were from Northern Ireland.

In summer 2015, 26 participants of the BTYSTE then took part in BT Young Scientist Business Bootcamp in Belfast, a week-long
commercialisation skills programme in conjunction with Queen’s University, designed to coach students and help them turn
their project ideas into viable business ideas. The purpose of the Bootcamp, which BT has organised and run for the past seven
years, is to support students in taking the next step from education into the world of business.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

BT was recognised as NI Responsible Company of the Year for 2015 at one of Northern Ireland’s most prestigious business
awards events run by Business in the Community NI. The Responsible Business Awards give much-needed visibility to
organisations who put behaving responsibly at the heart of how they do business. The panel was unanimous in its choice
of BT for this award. It was impressed by BT’s high levels of innovation, and the fact that despite being a large company,
employee buy-in was widespread and growing. Top level management at BT are fully committed to corporate
responsibility and the Managing Director has a CR target set by the CEO, so responsible business is clearly ingrained in the
working week for the organisation at all levels. The judges summed it up saying, “If you were looking for a blueprint for
best-practice CR, this company would be it.”

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15, BT invested £1.7 million in sustainable and responsible business activities in Northern Ireland, which also
benefited from UK-wide activities funded at over £13 million. As part of a four-year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to Harberton School Belfast. BT has also provided support and
funding for 2 projects through The Supporters Club, including £104,800 for the Active Communities Network.
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Creating a Connected Society 
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 

By the end of April BT had delivered 100 workshops. BT volunteers are supporting this programme by delivering ‘Train the
Teacher’ sessions followed by an interactive workshop for parents and children. Seven workshops have already been
completed in Northern Ireland. 

In the past year, BT has actively supported the promotion of digital skills in Northern Ireland through its work with Go On
NI, which brought together a range of business and voluntary organisations to promote and enable digital inclusion. BT
provided the Department of Finance and Personnel (DFP) with internet safety materials for sessions they were running
across the library network, and worked with CultureTECH in Derry on digital champion workshops for a total of 1,360
people. BT is continuing to work with DFP to support their digital inclusion activities with internet safety materials and
volunteers for activities through the year including Spring Online Week, Silver Surfers and Digital Assist.

BT’s Connected Communities initiative, which successfully concluded in December 2014, has helped people in
communities across Northern Ireland to get online by providing IT equipment and skills training programmes where most
needed. The three-year programme was run in partnership with Citizens Online, with a locally-based co-ordinator working
directly with the communities involved. Over 11,300 people were reached by the programme through ‘awareness’
communications with 4,127 taking part in a ‘taster’ session. More than 2,200 people completed training to get online and
over 50 community groups/ individuals were helped to create a website.
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BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.

Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge. Around
200 charities have used MyDonate, with every penny going direct to the charity. More than £750,000 has been delivered
to the charity sector in the last four years, with nearly £400,000 this financial year. 

The BT Flex operation in Northern Ireland has its own Corporate Social Responsibility scheme and throughout the year has
given money to local charities. Last year, Flex donated £11,000 to charities from its ‘Dress Down Monday’ activity within
the centre. In 2015 it is also supporting local people and local charities including the Caring Breaks organisation, the Assisi
animal sanctuary and the Simon Community. 

The Telecommunity Fund is a grant-making partnership between BT, the Communication Workers’ Union and the
Community Foundation for Northern Ireland. It has distributed over £1 million to grassroots community organisations
across Northern Ireland over the past 25 years. 
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The BT Northern Ireland Staff Charity Trust was set up to let BT people in Northern Ireland come together to support local
charities. By donating through BT's Give As You Earn scheme, members nominate particular charitable causes within their
local community. By contributing through the scheme, not only are the donations enhanced by exemption from income
tax, they are also increased by a top-up from BT to further boost the amount received by the charity.

Many worthwhile projects have been supported over the years and more than £13,000 was donated by staff last year alone.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance, some
50,500 days, with one in four employees choosing to volunteer during the year. 

In Northern Ireland BT people provided more than £1.5 million of in-kind support and assistance, some 5,100 days.

The 2014 Great BT Charity Shop Challenge saw more than 300 BT volunteers over the past two years use their business
and sales skills to raise £185,000 for Marie Curie and the Irish Cancer Society. This money is helping Marie Curie to provide
specialist palliative nursing service in local communities as well as in its Belfast Hospice facility. 

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Business has chosen to make Belfast one of its key sites for SME Business Sales. The team of around 100 people is based in
Telephone House. This reorganisation will see BT bring together teams from across the business to create a Key Business Hub in
Northern Ireland that will play a vital part in helping small and medium sized businesses prosper and grow.
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Scotland

Scotland 
Key Points

6,970
BT employees live 
in the nation (FTE)

6,930
BT employees work 
in the nation (FTE)

£224 million
Total income of BT 
employees working in the nation

£176 million
Spend with suppliers 
based in the nation

£1,010 million
Total GVA impact 
(including indirect and induced effects)

Across Scotland...

•  BT employs 1 in every 8 employees
working in the IT and communications
sectors 

•  £1 in every £180 of GVA is generated
directly by BT

•  BT supports 1 in every 120 employees
working in the private sector and £1 in
every £115 of GVA as a result of the
firm’s full economic impact

•  BT's full employment impact is larger
than the region's insurance sector
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• £71m telecommunications services

• £31m electrical equipment

• £16m office & business support services

• £14m legal services

• £12m public administration

        £32m  supplier spend with other sectors

Total Spend

£176
million

National Impact
Direct Impact
BT directly employs a total of 6,240 people in Scotland, with a further 695 employed as contractors. This results in £224
million in wages and salary spend across the nation.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £176 million with suppliers based 
in Scotland in 2014/15. The majority was spent 
on telecommunications, as illustrated 
in this chart.

Figure 6-37: Top Five Supplier Sectors in Scotland by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the Scottish economy, including knock-on or multiplier benefits
as a result of supplier spend. This is summarised below.

Figure 6-38: Indirect Supply chain impact in Scotland Source: Regeneris Consulting
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BT Supply Chain Spend in Scotland = £176 million

Employment supported
amongst suppliers

2,070 FTE

Output generated
amongst suppliers

£272m

Income of supply 
chain employees

£81m

GVA generated
in Scotland

£132m



Impact of Employee Expenditure
BT employees and contractors living in Scotland earned £225 million in 2014/15. In turn, their expenditure supports
further employment and output in consumer industries in the nation. Figure 6-39 below illustrates the wider induced
employment and output supported through this employee expenditure.

Figure 6-39: Induced (wage expenditure) impacts in Scotland Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £225 million

Employment supported
in consumer industries

3,410 FTE

Output generated in
consumer industries

£454m

Income of supported 
employees

£112m

GVA generated
in Scotland

£226m
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Total Impact in Scotland
Combining BTs direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in Scotland. This is summarised in Figure 6-40 below.

Figure 6-40: Total Impact of BT in Scotland Source: Regeneris Consulting
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Local Impact
The table below shows BT’s economic impact by local authority area in Scotland, ranked by the scale of impact (focusing
on those ten local authorities which generate the greatest levels of impact).

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Glasgow City 1,970 870 2,510 382 227

City of Edinburgh 1,110 562 2,110 321 181

Dundee City 1,080 832 1,310 185 110

Highland 661 657 842 118 70

West Lothian 113 224 926 125 64

Aberdeen City 358 241 452 66 39

South Lanarkshire 143 395 445 62 32

Fife 155 313 395 54 30

North Lanarkshire 176 371 304 43 25

Dumfries and Galloway 129 130 167 23 14

Table 6-13: Summary of Local Impacts in Scotland – Top Ten Local Authority Impact Areas Source: Regeneris Consulting
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The map below illustrates the locations of key BT sites in Scotland. It demonstrates that BT is a key employer across 
the nation.

Figure 6-41: BT Employees Place of Work – Scotland Source: Regeneris Consulting
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Edinburgh
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Figure 6-42 also demonstrates the broad geographical spread of the workforce, which lives throughout Scotland but
particularly around Edinburgh, Dundee, Glasgow and the Highlands.

Figure 6-42: BT Employees Place of Residence – Scotland Source: Regeneris Consulting
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Keeping Scotland Connected
BT has extensive networks across Scotland and the UK. BT’s fixed-line network is one of its most valuable assets and its
investment in fibre broadband is key to delivering modern, superfast services to customers. To meet the demand from
businesses, BT is continuing to expand the availability of Ethernet. And when customers are away from their home or office,
they can use one of BT’s Wi-fi hotspots.  

BT provides Scotland’s only national communications network, from Shetland to Stranraer and everywhere in between. There
are 1,070 telephone exchanges, including 400 of the smallest in the UK, serving a population of more than five million people. 

A range of high speed technologies provides broadband services in Scotland:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to the country, serving more than 1.4 million homes and
businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps.

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 259 exchanges, and
more than 1.7 million homes and businesses in Scotland can benefit.

ADSL offers up to 8Mbps broadband services and is available to more than 99 per cent of the exchanges in Scotland.
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Ethernet services offer higher bandwidth for businesses and organisations. Scotland has 144 live nodes in the country.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Glasgow, as well as Brighton, Cardiff, Carlisle, Gloucester, Newcastle and Gateshead,
Nottingham and Plymouth with more in the pipeline.

BT is working with Glasgow City Council to deliver public Wi-fi infrastructure after the local authority became the first Scottish
city to award a wireless concession. Free public Wi-fi internet access is now available in the city’s streets and public spaces. As
part of the project, more than 30 community centres and public halls operated by Glasgow Life also offer free wi-fi during
opening hours.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture, Media and Sport (DCMS), Broadband Delivery UK (BDUK) and Devolved
Governments and is on track to meet the target of 90 per cent of UK premises by the end of 2016. BT successfully tendered for
44 BDUK phase 1 projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach
rural communities across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband
technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to rural communities across the UK. Many reports
highlight the range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand
testimony to how companies large and small are now building their success on fibre.
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Case study – Energy Unlimited
Energy Unlimited is a renewable energy advisory service. Managing Partner, Mark O’Dowd, said, “Our business could
not survive, let alone develop and thrive, without our superfast broadband connection. Whether we are dealing with
Wind Farms or the implications of establishing Anaerobic Digestion plants to create energy from waste, our broadband
systems underpin every aspect of our professional advice, and help ensure the high quality of customer service we pride
ourselves on.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064* each year. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Scottish Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working with
local communities through two Digital Scotland partnerships – one in the Highlands and Islands led by Highlands and Islands
Enterprises (HIE) and the other in ‘Rest of Scotland’ led by the Scottish Government. 

The £410 million Digital Scotland Superfast Broadband rollout will reach 750,000 Scottish homes and businesses, taking total
coverage to around 95 per cent by March 2018, and more than half these premises can already get connected to the new
high-speed fibre network. 

The £146 million project in the Highlands and Islands is the UK’s most complex and challenging broadband project ever.
Combined with BT’s commercial programme, more than 100,000 Highlands and Islands homes and businesses now have access
to fibre broadband, rising to around 84 per cent by the end of 2016. BT completed its biggest ever sub-sea cable project in
British waters during 2014, building 20 new high-speed links out to Scottish islands.

Bonkers Gifts with shops in St Andrews and Edinburgh is one local business benefiting from superfast broadband in more ways
than one. One of the first businesses to sign up, the retailer is enjoying a broadband speed around ten times faster than its
previous connection. Patrick MacEwen, who manages the IT systems, said, “Having fibre broadband is really transforming a
number of important operations for us. It is making it so much faster and easier to transfer data between our two stores and our
Head Office in St Andrews. We have a sophisticated till management system and all data from the shops gets uploaded to HQ.
This process is now practically instant and having better access to live data is enabling a dramatic improvement to our business
management, as we can keep track of stock so much more effectively.”

NB: Figures quoted correct as of 12 August 2015.
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. This includes a PhD looking at the impacts of Next Generation Broadband on
microbusinesses in the North of Scotland, with the University of Highlands and Islands and Aberdeen University.

BT has links with around 30 UK university partners, working with them on projects of immediate relevance to BT’s
operations, as well as on speculative developments that may take as long as 20 to 30 years to come to fruition.

page 158

6



Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In the 12 months to March 2015, Openreach recruited around 260 new engineers across Scotland, with plans to recruit 176
more frontline engineers during 2015/16. Many of the new recruits are helping to help build Scotland’s fibre broadband
network and install fibre services in homes and businesses across the country. The recruitment supports both BT’s commercial
roll-out and the Digital Scotland partnerships. 

BT plans to create at least 90 new apprenticeships across Scotland during 2015/16, with up to 30 posts at BT’s customer
contact centre in Dundee and more than 30 engineering posts in its local network business, Openreach. They will join the 133
people already undergoing BT apprenticeships in Scotland. BT also continues to recruit new graduates in Scotland. BT’s
Software Development Centre in Glasgow – one of only five BT global sites – is providing some great opportunities.
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BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work’, this includes three pilot locations across Scotland. 

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.

BT is also a key supporter of the Scottish Council for Development and Industry’s Young Engineer and Science Clubs network,
working in around 900 primary and secondary schools across Scotland. The clubs are designed to promote education and
career ambitions in Science, Technology, Engineering and Maths (STEM) – subjects that are considered essential for the future
economy in Scotland. In particular, the Young Engineer and Science Clubs seek to encourage young female students to see
traditionally male subjects as providing them with exciting and relevant careers.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £1.1 million in sustainable and responsible business activities in Scotland, which also
benefited from wider UK activities funded at over £13 million. As part of a four year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to St Crispin’s School, Edinburgh with £25,000 to Park School,
Kilmarnock in 2015. BT has also provided support and funding for four projects through The Supporters Club.

Creating a Connected Society 
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 

By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop for parents and children. In Scotland 23 workshops have already
been completed.  
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BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally. 

BT Scotland has been working with Glasgow Housing Association (The Wheatley Group) and the Scottish Government to
run a pilot to evaluate the impact of providing free Wi-fi and digital skills training to hundreds of GHA tenants in high rise
flats in Knightswood. Affordable Wi-fi access was deployed to 138 family homes in one of GHA’s multi-storey properties at
Kirkton Avenue. As a result of the pilot, two thirds of tenants in the block are seeking employment online, with four per
cent finding work in the first six months of the study. One third of tenants also saved money, with 65 per cent saving more
than £100. BT now offers this affordable Wi-fi service to social housing associations across the rest of the UK. 

BT has just completed a three-year investment into a major digital inclusion project, Get IT Together, helping people in
some of the most remote geographies of the Highlands and Islands to take their first steps online. BT is a founder
signatory of the Scottish Council for Voluntary Organisations (SCVO) Digital Participation Charter, a national movement to
promote digital participation and basic digital skills. BT is investing £25,000 in the SCVO Digital Challenge Fund in
2015/16 to support third sector organisations which are helping people to get online in their communities.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.
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Scotland has some of the toughest environmental targets in the world, with its Climate Change Act setting a target of
reducing emissions by 80 per cent by 2050, with an interim target for a 42 per cent cut in emissions by 2020. BT’s own 2020
ambition is to help customers cut their emissions by three times its own carbon impact. Using its technologies BT has reduced
its UK net carbon emissions (CO2e) for the sixth year in a row, including through sourcing more renewable electricity. BT now
purchases enough renewable energy from wind farms in the Scottish Borders and Caithness to match the power consumption
of its entire Scottish operations. BT has also been working to help its customers reduce their carbon emissions, investing in
innovative products and services. The company has also been influencing policy and engaging stakeholders, which presents
an opportunity for innovation and growth and helps reduce the risk of serious climate change impacts.

Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £2 million for charities in Scotland. The BT Community Web Kit has also helped
small charities across the nation build 830 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 
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In Scotland BT people provided more than £1 million of in-kind support and assistance, some 3,337 days. BT volunteers
are involved in activities ranging from coaching football and running sports clubs to working in schools and hospices. BT
people help young people develop employability skills and they mentor young business start-ups. They take on civic roles
as reserve forces, special constables and on Children’s Panels; they raise funds for charities and support major telethon and
disaster emergency appeals, such as Children In Need and Comic Relief.

Case study – Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications both in the UK and around the world.
Richard Gray, based in Central Scotland, is an ERT volunteer and has responded to various deployments. Assignments to
date with the ERT have been varied, including supporting the Philippines response, London 2012, floods in exchanges,
cable theft near the Isle of Skye and supporting the Commonwealth Games. As the team is involved in a broad range of
activities they have extremely specialist training. Richard explains, “We receive specialist training in areas like working in
a hostile environment, where we learn how to deal with hostage and other critical situations, using breathing apparatus
and managing floods. We’re the people that get telephone exchanges and networks back up and working very quickly,
that in itself is very rewarding.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Scottish Rugby and BT Murrayfield 
BT is a major supporter of Scottish Rugby. A transformational, multi-million pound sponsorship deal announced by BT in
May 2014 includes naming rights for the national stadium, BT Murrayfield, and sponsorship of the Scotland 7s, the
domestic league and cup competitions. In April 2015 it was announced that BT would become shirt sponsor for all
Scotland national teams including the senior men’s and women’s teams. BT Sport is also shirt sponsor for Scotland's two
professional clubs, Edinburgh Rugby and Glasgow Warriors. 

BT funding is helping Scottish Rugby to launch four BT Sport Academies around the country to nurture the future stars of
the game. Each year will see a £1.2 million investment to create, resource and operate the academies which are open to
the best young male and female talent. The Academies will also develop coaches and help bridge the gap between the
club and professional game. Scottish Rugby has also set up a Club Sustainability Fund, worth £1.6 million over four years,
on the back of its partnership with BT Sport. Grants will help clubs improve their facilities and clubs around the country are
already benefiting. BT’s close relationship with Scottish Rugby reflects its wider investment to put rugby at the heart of BT
Sport, including exclusive coverage from the Aviva Premiership.
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Other Impact in the Region
Devolution has presented many opportunities to develop relationships with the public sector. BT Global Services is winning
business with genuine partnerships based on flexible models, which deliver innovation and efficiency savings. 

Agile working has the potential to make savings of £3.2 billion in the public sector in Scotland if adopted by 40 per cent of the
workforce. Other benefits include increased productivity and motivation; reduced sick leave; better work-life balance; enhanced
recruitment and retention. There is also potential to reap reduced travel costs and environmental benefits through effective use
of technology including, audio and video conferencing and avoidance of travel at peak pollution times. 

BT Global Services is also the partner of choice for some of Scotland’s biggest businesses, including Royal Bank of Scotland and
National Australia Group, which owns The Clydesdale Banking Group. 

Disclosure Scotland promotes safe recruitment through the disclosure of criminal history information. The partnership was
launched in April 2002 and has continued to deliver more than 8 million disclosures. 

NHS24 is a long-term ICT partnership giving people in Scotland access to a confidential, nurse-led telephone service around
the clock.

In a five year partnership with NHS Scotland, BT is providing a single phone network for the NHS in Scotland, saving £4 million
a year. It’s the first fully integrated public sector voice network of its scale in Scotland. 

BT is the communications partner in a 10-year programme to integrate Scottish Water’s entire communications infrastructure to
reduce IT costs and deliver improved services.
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South East

South East 
Key Points

11,000
BT employees live 
in the region (FTE)

10,300
BT employees work 
in the region (FTE)

£378 million
Total income of BT 
employees working in the region

£1,570 million
Spend with suppliers 
based in the region

£3,190 million
Total GVA impact 
(including indirect and induced effects)

Across the South East...

•  BT employs 1 in every 22 employees
working in the IT and communications
sectors 

•  £1 in every £205 of GVA is generated
directly by BT

•  BT supports 1 in every 70 employees
working in the private sector and £1 in
every £70 of GVA as a result of the
firm’s full economic impact

•  BT's full employment impact is larger
than the region's insurance sector
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• £811m telecommunications services

• £248m computer programming & consultancy

• £155m auxiliary financial & insurance services

• £76m advertising & market research services

• £64m office & business support services

        £246m  supplier spend with other sectors

Total Spend

£1.6
billion

Regional Impact
Direct Impact
BT directly employs a total of 9,050 people in the South East, with a further 1,300 employed as contractors. This results in
£378 million in wages and salary spend across the region. 

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £1.6 billion with suppliers based 
in the South East in 2014/15. The majority was 
spent on telecommunications, as illustrated 
in this chart.

Figure 6-43: Top Five Supplier Sectors in the South East by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the South East’s economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below.

Figure 6-44: Indirect Supply chain impact in the South East Source: Regeneris Consulting
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BT Supply Chain Spend in the South East = £1,570 million

Employment supported
amongst suppliers

19,000 FTE

Output generated
amongst suppliers

£2,680m

Income of supply 
chain employees

£875m

GVA generated in
the South East

£1,380m



Impact of Employee Expenditure
BT employees and contractors living in the South East earned £409 million in 2014/15. In turn, their expenditure supports
further employment and output in consumer industries in the region. Figure 6-45 below illustrates the wider induced
employment and output supported through this employee expenditure.

Figure 6-45: Induced (wage expenditure) impacts in the South East Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £409 million

Employment supported
in consumer industries

7,500 FTE

Output generated in
consumer industries

£1,570m

Income of supported 
employees

£374m

GVA generated in
the South East

£711m
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Total Impact in the South East
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the South East. This is summarised in Figure 6-46 below.

Figure 6-46: Total Impact of BT in the South East Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the impact BT has at a sub-regional level in the South East, focusing on key counties and local
authority areas across the region. BT has employees working and living in every local authority area in the region, and also
sources goods and services from suppliers located in all of the region’s local authority areas.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Berkshire 1,300 1,210 14,700 2,320 1,170 

Buckinghamshire 1,150 1,250 5,930 968 502 

Milton Keynes 620 581 4,370 710 364 

East Sussex 863 854 1,240 212 122 

Brighton and Hove 592 307 787 133 77 

Hampshire 2,020 1,690 6,410 1,050 561 

Isle of Wight 43 62 54 9 5 

Kent 2,810 3,090 3,820 656 379 

Oxfordshire 609 594 808 136 79 

Surrey 900 1,300 2,780 476 254 

West Sussex 658 945 1,190 208 116 

Table 6-14: Sub-regional Impact – South East Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of
eight Local Enterprise Partnerships† fall in full or in part within the South East region and the economic impacts which
relate to these areas are shown below.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

South East Midlands 2,210 2,720 9,820 1,510 786 

South East * 5,250 6,400 12,000 1,870 1,020 

Thames Valley Berkshire 1,300 1,210 14,700 2,320 1,170 

Buckinghamshire Thames Valley 534 666 1,560 258 138 

Solent 1,410 1,290 3,860 629 338 

Enterprise M3 1,700 1,670 6,420 1,070 565 

Oxfordshire 609 594 808 136 79 

Coast to Capital * 1,930 2,590 3,010 524 299 

Table 6-15: LEP Impact – South East Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 
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•  1 in every 20 employees working in the private sector in the Thames Valley Berkshire LEP area is supported by the full
economic impact of BT

•  1 in every 22 employees working in the IT and communications sector in the Buckinghamshire Thames Valley LEP area
is directly employed by BT

•  £1 in every £18 of GVA in the IT and communications sector in the Solent LEP area is generated directly by BT.

•  £1 in every £27 of GVA in the IT and communications sector in the Enterprise M3 LEP area is generated directly by BT.

•  1 in every 24 employees working in the IT and communications sector in the Oxfordshire LEP is directly employed by BT 

•  £1 in every £9 of GVA in the IT and communications sector in the South East Midlands LEP area is generated directly 
by BT.

•  £1 in every £5 of GVA in the IT and communications sector in the South East LEP area is generated directly by BT and 1
in every £70 in GVA is supported by BT’s full economic impact

•  £1 in every £12 of GVA in the IT and communications sector in the Coast to Capital LEP area is generated directly by BT.
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Local Impacts
The map below illustrates the locations of key BT sites in the South East. As the map shows, there are a number of
important BT employment centres in the region, from Milton Keynes to Brighton.

Figure 6-47: BT Employees Place of Work – South East Source: Regeneris Consulting
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Figure 6-48 also demonstrates the broad geographical spread of the workforce, which lives throughout the region.

Figure 6-48: BT Employees Place of Residence – South East Source: Regeneris Consulting
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Keeping the South East Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and its investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services in the South East:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 272 exchanges in the region, serving more than 3 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 383 exchanges, and
more than 3.4 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from over 99% of the exchanges in the South East.

Ethernet services offer higher bandwidth for businesses and organisations. The South East has 183 live nodes in the region

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Brighton in this region, Cardiff, Glasgow, Gloucester, Carlisle Newcastle and Gateshead,
Nottingham and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These are part of the
Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – Sandy Balls Holiday Village. Hampshire
Iain Brown, Managing Director said, “Fibre broadband has provided a platform for us to generate revenue through
internet-driven services, and it has given us confidence to examine future revenues. By working directly with BT we have
enabled the acceleration of fibre broadband in our rural area. As well as serving us well, other local small businesses and
people in the area who work from home now have world class internet access too. Whichever way we look at it, fibre
broadband pays off and it has already made a real difference.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working
with local communities through nine fibre partnership projects in the South East:

Surrey
Superfast Surrey, a partnership between Surrey County Council, BT and the Government, was the first public/private fibre
broadband project to complete its main phase of deployment in March 2015. The partnership extended high-speed fibre
broadband coverage to 81,040 homes and businesses across Surrey.

Kent & Medway 
Making Kent Quicker is a partnership between Kent County Council, BT and the Government to ensure that at least 95 per
cent of properties in Kent will have access to high-speed fibre broadband by the end of 2015.The project has already
passed 120,966 homes and businesses.

Hampshire 
Hampshire Superfast Broadband is a partnership between Hampshire County Council, BT and the Government and aims to
bring high-speed fibre broadband to 95 per cent of homes and businesses by the middle of 2019. The project has already
reached 60,926 premises. 

West Sussex 
The West Sussex partnership’s Better Connected project has already passed 47,257 premises. With £2.5 million of further
funding, 3,000 more homes and businesses across West Sussex will be able to access better, faster fibre broadband. West
Sussex County Council’s aim is to bring fibre broadband within reach of 96 per cent of their homes and businesses by end
of 2017, in line with government targets and available funding. 
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Oxfordshire 
The Better Broadband for Oxfordshire programme has already delivered fibre broadband to 62,358 homes and businesses
across the county. The multi-million pound ‘Better Broadband for Oxfordshire’ programme aims to reach 95 per cent of
homes and businesses by the end of 2017. Prime Minister David Cameron, MP for Witney, greeted the arrival of superfast
broadband in the village saying, “The switching on of the first tranche of superfast cabinets marks the start of a
remarkable transformation of broadband throughout Oxfordshire. The UK already does more business online than any
other European country and widespread access to superfast speeds will provide a welcome boost to Oxfordshire’s
economy.”

Berkshire 
Superfast Berkshire is a partnership between the six Berkshire unitary councils, the Local Enterprise Partnership, BT, and
the Government. The partnership aims to bring high-speed fibre broadband to more than 92 per cent of homes and
businesses by the end of 2015. It has already passed more than 19,000 homes and businesses.

Buckinghamshire 
Connected Counties is a multi-million pound partnership of Buckinghamshire and Hertfordshire County Councils and BT.
The partnership has already passed 46,907 premises and is set to make faster fibre broadband available to more than 90
per cent of homes and businesses in the counties by March 2016. 

East Sussex 
Go East Sussex is the multi-million pound partnership between BT and the County Council. The BDUK deal has already
passed 52,874 premises and has a target of 96 per cent of homes and businesses enabled in the county by June 2017.

page 181

6



Isle of Wight 
15,697 homes and businesses in mainly rural areas of the Isle of Wight now have access to faster broadband speeds as a
result of the island’s rural fibre broadband project. Combined with BT’s commercial rollout the multi-million partnership
between the Isle of Wight Council and BT will enable around 99 per cent of premises in the largely rural parts of the island
to access high speed fibre broadband by end September 2015.

NB: Figures quoted correct as of 12 August 2015
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. This includes funded PhDs at Surrey University looking at future 5G mobile
technologies. BT is a founding partner of the Surrey 5G Innovation Centre -5GIC - a world class, solution led, research
driven facility that develops solutions and may contribute to standards for 5G networks worldwide, generating significant
long-term benefits for the wider economy and community. BT is also supporting a PhD at Southampton University on
driving up speeds on copper wire as well as collaborating with Reading University to see how weather and climate impacts
on the UK’s telecoms infrastructure. 

BT has links with around 30 UK university partners, working with them on projects of immediate relevance to BT’s
operations, as well as on speculative developments that may take as long as 20 to 30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15, BT recruited 51 apprentices in the South East.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK-employer-led initiative ‘Movement to
Work’

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

BT invested £2 million in sustainable and responsible business activities in the South East, which has also benefited from
UK-wide activities funded at over £13 million. As part of a four year national partnership with The Lord’s Taverners, BT has
provided funding and in-kind support to the Riverside School, Orpington. BT has also provided support and funding for
three projects through The Supporters Club.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop delivered for parents and children. Four workshops have already
been completed in the South East.

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £4.9 million for charities in the South East. The BT Community Web Kit has also
helped small charities across the region build over 1,200 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In the South East BT people provided more than £1.9 million of in-kind support and assistance, some 6,259 days.
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Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications both in the UK and around the world.
Gary Pearce, who works in the South East, is an original member of the ERT and explained, “I had been a volunteer for
the RNLI and had previously worked with the fire rescue service for chemical incidents at BT.” His ERT deployments
include the flood at Paddington, fire at Gerrard Street and the Philippines. The missions with the ERT team
complement his work with BT, as the command and control systems are transferrable skills which he can use in both
roles. Gary regularly visits local schools and talks to the children about his deployments in ‘show and tell’ sessions
where he takes along his kit and talks about his experiences.

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings

BT is a major partner in MK:Smart, a UK-based Internet of Things (IoT) programme in Milton Keynes. A large collaborative
initiative, this is partly funded by the Higher Education Funding Council for England and led by The Open University, Milton
Keynes Council and BT. The project is addressing the challenge of supporting economic growth without exceeding the capacity
of urban infrastructure, for example, by using sensors that assist city centre vehicle parking and reduce traffic congestion. Using
Openreach poles a trial is running to test the effectiveness of air quality monitoring. Once the data is uploaded to MKSmart, it
can be shared and fused with other data sets for example weather to allow stakeholders such as the local councils, to use the
data in various applications and planning decisions. If the trial proves a success, Openreach may offer poles and other street
furniture as sensing assets around the UK.

BT is investing in new UK data centres to meet growing demands for cloud computing. Organisations in all industries are
looking at cloud services, especially public sector bodies where the challenge is to transform services sustainably with
increasingly tight budgets. The data centres – including one in Farnworth, NE Hampshire, will help UK-based large
organisations connect easily and securely to the applications and data they need, regardless of where they are hosted.
Managed cloud services will be developed for organisations where enhanced security is crucial, such as central and local
government, defence and security, police and health. The new data centres conform to Government security standards and are
some of the most efficient in the country, contributing to BT’s efforts to help cut their carbon emissions.
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South West

South West 
Key Points

5,750
BT employees live 
in the region (FTE)

5,800
BT employees work 
in the region (FTE)

£200 million
Total income of BT 
employees working in the region

£135 million
Spend with suppliers 
based in the region

£879 million
Total GVA impact 
(including indirect and induced effects)

Across the South West...

•  BT employs 1 in every 260 employees working in
the private sector, and 1 in every 10 employees
working in the IT and communications sectors 

•  £1 in every £190 of GVA is generated directly by BT

•  BT supports 1 in every 140 employees working in
the private sector and £1 in every £130 of GVA as a
result of the firm’s full economic impact

•  BT's full employment impact is larger than the
region's research and development sector
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• £87m telecommunications services

• £16m computer, electronic & optical products

• £12m computer programming & consultancy

• £9m legal services

• £4m office & business support services

        £7m  supplier spend with other sectors

Total Spend

£135
million

Regional Impact
Direct Impact
BT directly employs a total of 5,540 people in the South West, with a further 257 employed as contractors. This results in
£200 million in wages and salary spend across the region.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent £135 million with suppliers based 
in the South West in 2014/15. The largest item 
of expenditure was on telecommunications, 
as illustrated in this chart.

Figure 6-49: Top Five Supplier Sectors in the South West by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the South West’s economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below. 

Figure 6-50: Indirect Supply chain impact in the South West Source: Regeneris Consulting
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BT Supply Chain Spend in the South West = £135 million

Employment supported
amongst suppliers

1,520 FTE

Output generated
amongst suppliers

£206m

Income of supply 
chain employees

£62m

GVA generated in
the South West

£103m



Impact of Employee Expenditure
BT employees and contractors living in the South West earned £200 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-52 below illustrates the wider
induced employment and output supported through this employee expenditure.

Figure 6-51: Induced (wage expenditure) impacts in the South West Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £200 million

Employment supported
in consumer industries

3,140 FTE

Output generated in
consumer industries

£384m

Income of supported 
employees

£97m

GVA generated in
the South West

£189m
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Total Impact in the South West
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the South West. This is summarised in Figure 6-53 below.

Figure 6-52: Total Impact of BT in the South West Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact BT has at a sub-regional level in the South West, focusing on key counties
and local authority areas. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Bristol 945 495 1,550 238 137 

Cornwall and the Isles of Scilly 692 768 1,030 147 86 

Devon 1,750 1,310 2,330 338 200 

Dorset 584 611 964 140 81 

Gloucestershire 624 958 1,990 279 151 

Somerset 515 846 1,060 155 87 

Wiltshire 697 761 1,540 243 137 

Table 6-16: Sub-regional Impact – South West Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of six
Local Enterprise Partnerships† fall within the South West region and the economic impacts which relate to these areas are
shown below.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

West of England 1,280 1,280 2,690 396 223 

Dorset 584 611 964 140 81 

Cornwall & the Isles of Scilly 692 768 1,030 147 86 

Heart of the South West 2,080 1,750 2,850 416 245 

Swindon & Wiltshire 697 761 1,540 243 137 

Gloucestershire 473 584 1,390 198 108 

Table 6-17: LEP Impact – South West Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 
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•  £1 in every £12 of GVA in the IT and communications sector in the West of England LEP area is generated directly by BT.

•  £1 in every £8 of GVA in the IT and communications sector in the Dorset LEP area is generated directly by BT.

•  1 in every 4 employees working in the IT and communications sector in the Cornwall and Isles of Scilly LEP area is
directly employed by BT

•  £1 in every £4 of GVA in the IT and communications sector in the Heart of the South West LEP area is generated
directly by BT.

•  £1 in every £120 of GVA in the Swindon and Wiltshire LEP area is supported by BT’s full economic impact.

•  £1 in every £13 of GVA in the IT and communications sector in the Gloucestershire LEP area is generated directly by BT.
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Local Impacts
The map below illustrates the locations of key BT sites in the South West. It demonstrates the importance of Bristol, Truro,
Exeter and Swindon as BT employment centres.

Figure 6-53: BT Employees Place of Work – South West Source: Regeneris Consulting
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Figure 6-54 also demonstrates the broad geographical spread of the workforce, which lives throughout the region,
particularly around Bristol and Cornwall.

Figure 6-54: BT Employees Place of Residence – South West Source: Regeneris Consulting
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Keeping the South West Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and its investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.

A range of high speed technologies provides broadband services in the South West:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 140 exchanges in the region, serving more than 1.3 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 291 exchanges, and
more than 1.9 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from 100% of the exchanges in the South West.

Ethernet services offer higher bandwidth for businesses and organisations. The South West has 115 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Gloucester and Plymouth in this region, as well as Carlisle, Brighton, Cardiff, Glasgow,
Nottingham and Newcastle and Gateshead, with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BBT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre. 
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According to independent research by SERIO at Plymouth University and Buckman Associates, the Superfast Cornwall project
has brought £186.1 million of economic benefit to the county. The research estimates that more than 12,000 Cornish
companies are connected to the high-speed network, resulting in 2,000 new jobs being created and a further 2,500
safeguarded.

Case study – Natural Generation Ltd
Natural Generation Ltd, is a renewable energy company, based in Perranporth, Cornwall. Ivor Thomson, Managing Director
said, “There is no question that superfast broadband is having a huge and beneficial impact on our business. By being able
to do things remotely and in new and better ways, we are moving the business forward faster than would otherwise have
been possible. Undoubtedly, this is leading to new job creation and it will continue to do so over time.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and is working with five
fibre partnerships in the South West:

Cornwall & the Isles of Scilly
Superfast Cornwall, the pioneering fibre broadband programme funded by the EU, BT and Cornwall Council, has been the
catalyst for large-scale economic growth in Cornwall. The programme, which began in 2010, has now reached its goal of
making fibre available to 95 per cent of Cornwall and the Isles of Scilly, far outstripping the original aspiration of 80 per
cent and including 30 per cent - 85,000 households and businesses - with access to ultrafast fibre to the premises (FTTP).
It has created one of the best-connected rural economies for fibre broadband in the world. Furthermore, a new £7.6
million programme funded by Cornwall Council, BDUK and BT will bring superfast access to at least 8,600 more Cornish
premises by early 2018.

Devon & Somerset 
The Connecting Devon and Somerset (CDS) has already passed 181,887 premises in its rollout of superfast fibre
broadband. Even the historic underground caves of Wookey Hole and Wookey Village are benefiting from fibre. Wookey
Hole Caves anticipate lots of benefits that will support them to improve their customer service, grow their business, and
sustain local jobs. Chris Goodchild, duty manager, said, “Superfast broadband will open-up many possibilities for our
prehistoric caves, including our new £4 million show cave. These speeds are a necessity for any business these days, so we
were very enthusiastic to connect as quickly as possible.” The Connecting Devon and Somerset programme aims to make
superfast broadband available to around 90 per cent of homes and businesses by end of 2016.
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Wiltshire & South Gloucestershire 
The multi-million pound Wiltshire Online broadband project, has already reached 75,485 homes and businesses. The
partnership will deliver faster broadband speeds to 91 per cent of premises in Wiltshire and 94 per cent of premises in the
South Gloucestershire authority area by the end of March 2016.

Dorset
The Superfast Dorset programme has given 54,386 homes and businesses access to faster, more reliable fibre broadband.
The rollout includes communities which previously had no broadband service. Availability of fibre is continuing to grow
rapidly and further funding agreed this year means that, once the current programme has been completed, 3,000 more
homes and businesses in some 50 more Dorset communities will be able to benefit by early 2018. 

Gloucestershire
The programme, known as Fastershire, is a partnership between Herefordshire and Gloucestershire County Councils, and
has already passed 46,985 premises with fibre broadband across the two counties. The target is to enable 90 per cent of
Gloucestershire homes and businesses by the end of 2015.

NB: Figures quoted correct as of 12 August 2015
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology. 
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT is working with Bristol University on two projects, including a unique
collaboration with the BBC jointly funding a PhD looking at network designs for carrying future TV formats. BT has links
with around 30 UK university partners, working with them on projects of immediate relevance to BT’s operations, as well
as on speculative developments that may take as long as 20 to 30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15 , and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15, BT recruited 39 apprentices, and had seven traineeships ongoing in the South West.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK-employer-led initiative ‘Movement to
Work’

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £1.1 million in sustainable and responsible business activities in the South West, which
also benefited from wider UK-wide activities funded at over £13 million. As part of a four year national partnership with
The Lord’s Taverners, BT has provided funding and in-kind support to St Christopher’s School, Westbury Park and Mill Ford
School, Ernsettle. BT has also provided support and funding for four projects through The Supporters Club.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 
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By the end of April, BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop delivered for parents and children. Seven workshops have already
been completed in the South West.  

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £2.1 million for charities in the South West. The BT Community Web Kit has
also helped small charities across the region build over 1,354 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In the South West BT people provided nearly £1 million of in-kind support and assistance, some 3,225 days.
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Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice to restore damaged communications both in the UK and around the world.
Simon Laity, who lives and works in the South West region, is an ERT volunteer and went to Pakistan after the first
earthquake before the ERT was officially formed. When he was asked to formally become an ERT member, he jumped
at the opportunity. Simon‘s most memorable mission to date is the trip to Pakistan after the Kashmir earthquake.
Simon says “It was really rewarding to think you were doing something that would ultimately give people a chance to
speak to their families and tell somebody that they’re actually alive”.

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings

BT has been awarded a contract with Devon and Cornwall Police for IT infrastructure and support services. Under the deal, BT
will provide both support for, and development of, IT services for the next 5 years, with the option to extend to nine years. The
force will be connected to the most up-to-date technology, with BT sharing its extensive experience of innovating across the
public sector. It gives the police force stability and focus to their IT provision and support going forward. They can make
considerable savings, helping to reduce and better control their support costs. It will help the force better use technology and
innovation to more effectively police local communities.

BT is investing in new UK data centres to meet growing demands for cloud computing. Organisations in all industries are
looking at cloud services, especially public sector bodies where the challenge is to transform services sustainably with
increasingly tight budgets. The data centres – including one in Corsham, West Wiltshire - will help UK-based large organisations
connect easily and securely to the applications and data they need, regardless of where they are hosted. Managed cloud
services will be developed for organisations and services where enhanced security is crucial, including central and local
government, defence and security, police and health. The new data centres conform to Government security standards and are
among the most efficient in the country, contributing to BT’s efforts to help cut their carbon emissions.
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Wales

Wales 
Key Points

3,410
BT employees live 
in the nation (FTE)

2,950
BT employees work 
in the nation (FTE)

£94 million
Total income of BT 
employees working in the nation

£213 million
Spend with suppliers 
based in the nation

£575 million
Total GVA impact 
(including indirect and induced effects)

Across Wales...

• BT employs 1 in every 240 employees
working in the private sector, and 1 in
every 6 employees working in the IT and
communications sectors 

•  £1 in every £190 of GVA is generated
directly by BT

•  BT supports 1 in every 90 employees
working in the private sector and £1 in
every £90 of GVA as a result of the firm’s
full economic impact

•  BT’s full employment footprint is larger
than the nation’s creative and media sector
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• £157m telecommunications services

• £42m computer programming & consultancy

• £6m other professional, scientific & technical services

• £6m public administration

• £1m computer, electronic & optical products

        £1m  supplier spend with other sectors

Total Spend

£213
million

National Impact
Direct Impact
BT directly employs a total of 2,790 people in Wales, with a further 164 employed as contractors. This results in £94
million in wages and salary spend across the nation.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent around £213 million with suppliers 
based in Wales in 2014/15. The largest item 
was telecommunications services, as 
illustrated in this chart.

Figure 6-55: Top Five Supplier Sectors in Wales by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the Welsh economy (including knock-on or multiplier benefits as
a result of supplier spend). This is summarised below. 

Figure 6-56: Indirect Supply chain impact in Wales Source: Regeneris Consulting
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BT Supply Chain Spend in Wales = £213 million
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2,190 FTE
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£318m
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Impact of Employee Expenditure
BT employees and contractors living in Wales earned £109 million in 2014/15. In turn, their expenditure supports further
employment and output in consumer industries in the nation. Figure 6-57 below illustrates the wider induced
employment and output supported through this employee expenditure.

Figure 6-57: Induced (wage expenditure) impacts in Wales Source: Regeneris Consulting
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Total Impact in Wales
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in Wales. This is summarised in Figure 6-58 below.

Figure 6-58: Total Impact of BT in Wales Source: Regeneris Consulting
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Sub-national Impact
The table below shows the economic impact of BT for four key regions within Wales. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

South East Wales 1,710 1,800 5,450 770 412 

South West Wales 597 653 833 117 68 

North Wales 482 722 1,010 139 77 

Mid Wales 162 240 225 32 19

Table 6-18: Key regional Impact – Wales Source: Regeneris Consulting
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Local Impacts
The map below illustrates the locations of key BT sites in Wales.

Figure 6-59: BT Employees Place of Work – Wales Source: Regeneris Consulting
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Figure 6-60 also demonstrates the broad geographical spread of the workforce, which lives throughout Wales.

Figure 6-60: BT Employees Place of Residence – Wales Source: Regeneris Consulting
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Keeping Wales Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and its investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services in Wales:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 59 exchanges in Wales, serving more than 638,000 homes and
businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 160 exchanges, and
more than 1million homes and businesses in Wales can benefit.

ADSL offers up to 8Mbps broadband services and is available from 100% of the exchanges in Wales.

Ethernet services offer higher bandwidth for businesses and organisations. Wales has 58 live nodes.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots. The company has already introduced Wi-fi into a
number of UK city centres including Cardiff, as well as Brighton, Carlisle, Glasgow, Gloucester, Newcastle and Gateshead,
Nottingham and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture, Media and Sport (DCMS), Broadband Delivery UK (BDUK) and Devolved
Governments and is on track to meet the target of 90 per cent of UK premises by the end of 2016.

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017. In Wales, BT has worked with the Welsh Government to extend the Superfast Cymru
programme so that it will run until June 2017 in order to cover additional premises which have been identified since the project
began.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre. 
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Case study – Homestyle Furnishings
Homestyle Furnishings is a family-run business which has operated for over 20 years. Access to superfast broadband has
allowed them to use the internet effectively for the first time. The website now supports the shop and the shop supports
the website with customers getting a more complete service, resulting in increased sales. Suppliers share their latest
products online as well as plans for future products. 

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working
with local communities through the Superfast Cymru fibre partnership in Wales:

Superfast Cymru
Superfast Cymru is an ambitious partnership between BT Wales and the Welsh Government to roll-out superfast fibre
broadband across Wales. Funded by BT, Welsh Government, UK Government, and the European Regional Development
Fund, the project will take the total investment in fibre broadband in Wales to £425 million, helping the Welsh
Government to achieve its aim of 96 per cent of Wales - 1.3 million premises - having access to fibre broadband. The
project has already passed 482,000 premises. One business reaping the benefits of fibre is SonicPrint. Before superfast
broadband was installed, the team found it increasingly difficult to compete at a national level. Since the company
upgraded to fibre in September 2014, they now achieve an impressive 80mbps download and 20mbps upload speed, vital
for running their own servers. Being able to host their business in Tredegar will save thousands of pounds in hosting and
development costs. Fibre broadband has also brought new opportunities for their business including remote working,
cloud backup databases and the possibility of VOIP for their phone system. Ultimately, it has brought improved job
security and freed-up cash to potentially invest in further growth and expansion. Peter Topping from SonicPrint said, “The
speeds achieved by fibre are a game changer. Why have a customer base of 85,000 in Blaenau Gwent, where it could be
potentially 6 billion!”

NB: Figures quoted correct as of 12 August 2015 
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park – Swansea has been chosen as a trial site for the new G.fast
technology. G.fast is designed to help BT deliver ultrafast speeds of up to 500Mbps. Deployment could start in 2016/17,
reaching 10 million homes and smaller businesses by the end of 2020 and the majority of premises within a decade. A
1Gbps service will be provided for those that want even faster speeds. The connections on offer would be a combination
of FTTP technology as well as new G.fast technology, which uses existing FTTC technology. 
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Swansea has been chosen as a trial area and will be amongst the first to benefit from the new technology in specific types
of deployment. The technical trial will focus on how G.fast can be used to serve Multiple Dwelling Units (blocks of flats)
and business premises, both of which present unique challenges that differ from ordinary residential deployments. Around
100 premises will take part, based on technical criteria. The trial will also look at the economic impact on small and
medium sized businesses of deploying higher speed wireline services.

BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT is funding a post-graduate studentship at Bangor University to look at how
to achieve technology that can deliver faster data speeds over fibre access networks. The head of BT’s fibre access research
team has received an honorary professorship from Bangor University for his outstanding contribution to research into
optical fibre access. Derek Nesset, is one of BT’s industry-leaders, defining the technologies that will be used in fibre
broadband products of the future. 

BT has links with around 30 UK university partners, working with them on projects of immediate relevance to BT’s
operations, as well as on speculative developments that may take as long as 20 to 30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15, BT recruited 45 apprentices, and had 46 traineeships ongoing in Wales.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work’.

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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BT has also teamed up with educational charity ‘Techniquest’ to help deliver Bytesize Science, a programme of interactive,
hands-on stage shows to bring computing to life. In the long-term BT is confident that Bytesize Science will help to inspire a
new generation of computer developers and programmers who can meet the increasing demand for IT specialists and engineers
in Wales, and encourage more women to enter the fields of science, engineering and computing. Getting more children
interested in computing and science is essential for the future prosperity of the economy in Wales and inspiring children, in
particular girls, at a very young age is a key way to achieve this.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £700,000 in sustainable and responsible business activities in Wales, which also
benefited from UK-wide activities funded at over £13 million. As part of a four year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to Ysgol Pen-Y-Bryn and Ysgol Crug Glas in Swansea. BT has also
provided support and funding for two projects through The Supporters Club.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop delivered for parents and children. Five workshops have already
been completed in Wales.  

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally. 

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing more renewable electricity, using more efficient vehicles and reducing its
energy consumption. 

BT is purchasing enough renewable energy from a Welsh wind farm to match the power consumption of around 50 per
cent of its operations in the nation and the deal is worth around £100 million over 15 years. BT has also been working to
help its customers reduce their carbon emissions, investing in innovative products and services. The company has also
been influencing policy and engaging stakeholders, which presents an opportunity for innovation and growth and helping
reduce the risk of serious climate change impacts.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more efficiently. 

MyDonate is a commission free online fundraising service for UK charities, with no set up fee or monthly charge. The
service from BT has helped raise more than £1 million for charities in Wales. The BT Community Web Kit has also helped
small charities across the nation build over 590 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In Wales, BT people provided more £748,500 of in-kind support and assistance, some 2,416 days.

Welsh Rugby Regions 
BT Sport has a sponsorship deal with the four Welsh Rugby Regions, which is the largest ever in their history. BT Sport has
also sponsored the Cardiff Blues Women’s Rugby team and, in an unprecedented agreement secured naming rights for
Cardiff Blues’ iconic home grounds to be known as the “BT Sport Cardiff Arms Park”. In addition, a core segment of BT’s
sponsorship will go towards fostering greater community engagement with rugby at a local level, encouraging more
people to stay fit and active by participating in the game.

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. 

BT has been awarded a seven year contract to operate the Wales-wide Public Sector Broadband Aggregation (PSBA) network.
This will see BT provide broadband to schools, hospitals, police forces and local government across Wales – and 80 public
service organisations and 4,000 public sites will benefit. The contract will bring significant savings whilst continuing to provide
people with valuable and effective services. The PSBA network will provide increasing opportunities for Welsh public services,
from Further Education institutions to Natural Resources Wales, to work together to improve service delivery. The PSBA will play
a key role in the Welsh Government’s vision to see Wales become one of the most connected digital nations.

BT was also at the heart of the UK’s biggest security conference when it deployed services for the NATO summit hosted in south
Wales in the autumn of 2014. BT was the official communications partner for working sessions at the Celtic Manor in Newport
and for more informal events in Cardiff. BT set up a multi-discipline, cross-line of business programme led by BT Global Services’
UK chief’s operating office.
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West Midlands

West Midlands 
Key Points

6,210
BT employees live 
in the region (FTE)

6,380
BT employees work 
in the region (FTE)

£216 million
Total income of BT 
employees working in the region

£463 million
Spend with suppliers 
based in the region

£1,180 million
Total GVA impact 
(including indirect and induced effects)

Across the West Midlands...

•  BT employs 1 in every 250 employees
working in the private sector, and 1 in
every 8 employees working in the IT
and communications sectors 

•  £1 in every £170 of GVA is generated
directly by BT

•  BT supports 1 in every 110 employees
working in the private sector and £1 in
every £90 of GVA as a result of the
firm’s full economic impact

•  BT's full employment impact is larger
than the region's civil engineering sector
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• £258m electricity, transmission & distribution

• £98m telecommunications services

• £34m computer programming & consultancy

• £34m financial services (exc. insurance & pensions)

• £12m other professional, scientific & technical services

        £27m  supplier spend with other sectors

Total Spend

£463
million

Regional Impact
Direct Impact
BT directly employs a total of 5,720 people in the West Midlands, with a further 663 employed as contractors. This results
in £216 million in wages and salary spend across the region.

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent £463 million with suppliers based 
in the West Midlands in 2014/15. 
The largest single item was electricity 
production and distribution, 
as illustrated in this chart.

Figure 6-61: Top Five Supplier Sectors in the West Midlands by Value of Expenditure Source: BT Procurement data

page 235

6

77%
of employees work flexibly



BT’s spend with suppliers’ results in significant benefits for the West Midlands economy, including knock-on or multiplier
benefits as a result of supplier spend. This is summarised below.

Figure 6-62: Indirect Supply chain impact in the West Midlands Source: Regeneris Consulting
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BT Supply Chain Spend in the West Midlands = £463 million

Employment supported
amongst suppliers

3,810 FTE

Output generated
amongst suppliers

£768m

Income of supply 
chain employees

£150m

GVA generated in
the West Midlands

£293m



Impact of Employee Expenditure
BT employees and contractors living in the West Midlands earned £210 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-63 below illustrates the wider
induced employment and output supported through this employee expenditure.

Figure 6-63: Induced (wage expenditure) impacts in the West Midlands Source: Regeneris Consulting

page 237

6

Salaries of BT Employees and Contractors = £210 million

Employment supported
in consumer industries

4,400 FTE

Output generated in
consumer industries

£518m

Income of supported 
employees

£132m

GVA generated in
the West Midlands

£254m
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Total Impact in the West Midlands
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in the West Midlands. This is summarised in Figure 6-64 below.

Figure 6-64: Total Impact of BT in the West Midlands Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact BT has at a sub-regional level in the West Midlands, focusing on key
counties and areas across the region.

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Birmingham 1,510 1,170 2,370 372 206

Black Country 1,430 1,150 6,280 1,010 466 

Coventry 859 437 1,560 254 134

Herefordshire 217 237 279 43 25

Shropshire 871 786 1,130 175 103

Solihull 90 304 412 66 31

Staffordshire 770 1,057 1,240 191 106

Warwickshire 279 576 661 104 54

Worcestershire 355 487 616 98 54

Table 6-19: Sub-regional Impact – West Midlands Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of six
Local Enterprise Partnerships† fall in full within the West Midlands region and the economic impacts which relate to these
areas are shown below. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Marches 1,090 1,020 1,410 218 128 

Stoke & Staffordshire 770 1,060 1,240 191 106 

Greater Birmingham & Solihull 1,890 2,080 3,440 541 291 

Coventry & Warwickshire 1,140 1,010 2,260 358 188 

Black Country 1,430 1,150 6,280 1,010 466 

Worcestershire 355 487 616 98 54 

Table 6-20: LEP Impact – West Midlands Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 
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•  1 in every 6 employees working in the IT and communications sector in the Marches LEP area is directly employed by BT
and 1 in every 130 employees working in the private sector is supported by the full economic impact of BT

•  £1 in every £8 of GVA in the IT and communications sector in the Stoke and Staffordshire LEP area is generated directly
by BT.

•  £1 in every £9 of GVA in the IT and communications sector in the Greater Birmingham and Solihull LEP area is
generated directly by BT.

•  £1 in every £11 of GVA in the IT and communications sector in the Coventry and Warwickshire LEP area is generated
directly by BT.

•  1 in every £40 of salaries paid to people working in the Black Country LEP area is supported by BT’s full economic
impact and 1 in every 4 employees working in the IT and Communications sector are directly employed by BT

•  £1 in every £11 of GVA in the IT and communications sector in the Worcestershire LEP area is generated directly by BT.
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Local Impacts
The map below illustrates the locations of key BT sites in the West Midlands. It demonstrates the importance of a number
of locations as key employment centres for BT staff, including Birmingham, Coventry, Wolverhampton and Shrewsbury.

Figure 6-65: BT Employees Place of Work – West Midlands Source: Regeneris Consulting
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Figure 6-66 also demonstrates the broad geographical spread of the workforce, which lives throughout the region.

Figure 6-66: BT Employees Place of Residence – West Midlands Source: Regeneris Consulting
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Keeping the West Midlands Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and their investment in fibre
broadband is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing
to expand the availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi
hotspots.  

A range of high speed technologies provides broadband services in the West Midlands:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 154 exchanges in the region, serving more than 1.7 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps.

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 206 exchanges, and
more than 1.85 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in the West Midlands.

Ethernet services offer higher bandwidth for businesses and organisations. The West Midlands has 115 live nodes in the region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots and extensive coverage in the West Midlands. The
company has already introduced Wi-fi into a number of UK city centres including Brighton, Cardiff, Carlisle, Glasgow,
Gloucester, Newcastle and Gateshead, Nottingham, and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of Britain has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – TLM Laser, Bromsgrove, Worcestershire 
Andy Toms, Director said “Superfast broadband is our platform for growth – enabling us to create and provide new
products and services, and cutting our running costs. Without fibre broadband, it would now be almost impossible for our
business to operate effectively. Fibre broadband has freed us to make real changes in the way we work. And as a result we
are now recognised as a serious player in the market.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working
with seven fibre partnerships in the West Midlands:

Shropshire 
Connecting Shropshire has already passed 43,334 homes and businesses with fibre broadband, with a target of 93 per
cent by end of Spring 2016. One business benefiting from fibre is The Haughmond, a modern coaching inn located in rural
Shropshire. Upgrading to fibre broadband has had major benefits for both their customers and business. Melanie Board,
Owner said “All rooms have been upgraded and free Wi-fi is available throughout the building with fibre installed for
maximum speed. Business people are beginning to return because they can now work easily from here.” Connecting
Shropshire has also been awarded extra funding which means around a further 4,000 more homes and businesses across
the county will be able to get high-speed fibre broadband. 

Herefordshire 
Fastershire is a partnership between Herefordshire and Gloucestershire County Councils. It has already passed 46,985
premises across the two counties with fibre broadband. The target is to enable 90 per cent of Herefordshire homes and
businesses by the end of 2016.

Worcestershire 
Superfast Worcestershire has already passed 35,883 premises with its fibre rollout. The arrival of faster fibre broadband in
the rural village of Bretforton has been particularly beneficial for visitors to the Community Shop, who have been getting
to grips with the worldwide web following the installation of an internet kiosk and free wireless (Wi-fi) service. The original
contract has been extended with additional funding and will now bring high-speed fibre broadband to around 94 per cent
of Worcestershire homes and businesses by September 2017.
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Warwickshire 
Coventry, Solihull and Warwickshire (CSW) Broadband is a partnership of eight Local Authorities which has so far delivered
fibre broadband to 35,883 premises. With additional phase 2 funding, the partnership target is to reach 94 per cent of
homes and businesses during 2019. 

Staffordshire 
Superfast Staffordshire is over halfway through its programme with more than 54,767 homes and businesses now having
access to fibre broadband. The mulit-million pound partnership will bring fibre-based broadband to 97 per cent of
premises by Spring 2016. The project has been awarded additional funding which will mean a further 4,000 homes and
businesses across the county will be able to get high-speed fibre broadband.

Black Country
The Black Country Broadband Partnership covers Dudley, Sandwell, Walsall and Wolverhampton, and will extend the reach
of high-speed fibre broadband to 98 per cent of homes and businesses in the Black Country by June 2017.

Telford
Superfast Telford is a £5.6 million partnership which was signed in March 2015, and will see fibre broadband reach 98 per
cent of the borough by the end of 2017. 

NB: Figures quoted correct as of 12 August 2015
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology.
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BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. 

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. BT has links with around 30 UK university partners, working with them on
projects of immediate relevance to BT’s operations, as well as on speculative developments that may take as long as 20 to
30 years to come to fruition.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15, and BT plans to recruit a further 1,000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15, BT recruited 37 apprentices, with 12 traineeships ongoing in the West Midlands.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16 BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK-employer-led initiative ‘Movement to
Work’.

In March 2015 BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.

page 251

6



A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

In 2014/15 BT invested more than £1.1 million in sustainable and responsible business activities in the West Midlands,
which also benefited from UK-wide activities funded at over £13 million. As part of a four year national partnership with
The Lord’s Taverners, BT has provided funding and in-kind support to the Selly Oak Trust, Birmingham. BT has also
provided support and funding for three projects through The Supporters Club.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online. 
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop for parents and children. Three workshops have already been
completed in the West Midlands.  

BT has also been making the internet affordable to people with lower incomes, people with disabilities, and the elderly.
The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £2.1 million for charities in the West Midlands. The BT Community Web Kit has
also helped small charities across the region build over 790 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In the West Midlands, BT people provided more £1 million of in-kind support and assistance, some 3,479 days.
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Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support, as well as remote advice and to restore damaged communications in both the UK and around the
world. Rod Edwards, based in Madley,Herefordshire, has been a full time member of the ERT since 2011 and a
volunteer since its formation in 2006. Rod was in the first tranche of recruits and already had experience of overseas
work from volunteering for international deployments to Indonesia following the tsunami in 2003, and Pakistan after
the 2005 earthquake. Following these international disasters BT decided to set up an emergency response team to
deal with such events and were keen to learn from Rod’s previous experience. As Rod lives close to the UK base at
Madley, he is often the first on site when news comes through of a deployment and can get started on preparing the
vehicles and checking what the requirements are. “You have to go with a completely open mind about what you’ll
need to do for a deployment. It could be a case of driving for eight hours to the location, a sudden flood or support for
a disaster overseas.”

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. 

John Taylor Hospice provides specialist palliative care and emotional support for the people of Birmingham and the wider West
Midlands area. It looks after the needs of some 600 patients and their families, with 80 per cent of care delivered directly by
mobile community staff in people’s homes. Keeping detailed and accurate patient records is critical to providing high quality
healthcare. A traditional paper-based system can lead to multiple sets of records being updated and kept by different clinicians.
This prompted John Taylor Hospice to move to an electronic patient record system. The implementation of N3 Mobile Health
Worker allows staff to work more flexibly, while helping improve productivity by 40 per cent and improving levels of care.

Madley Earth Station, situated in the West Midlands, is BT’s sole operational UK satellite ground station, with over 65 antennas.
Madley provides continuous access to more than 15 satellites spanning two thirds of the planet. Madley transmits and receives
a range of different services, including international news as it happens, sporting events, corporate networks, disaster
relief/recovery, internet gateway services, and voice comms. As a site, BT Madley is secure with both resilience and diversity in
terms of power systems and terrestrial backhauling. In addition to satellite services, the site is utilised as a true gateway for
global connectivity via links to BT's cable stations and BT Tower, providing a key link in BT's worldwide fibre networks.

BT’s network control centre in Oswestry, Shropshire, is both the eyes and the ears of the UK’s communications network. It
ensures every one of the five billion calls passing over BT’s “core” network every month gets through to their intended
destinations 24 hours a day, 7 days a week.
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Yorkshire & The Humber

Yorkshire & The Humber 
Key Points

6,440
BT employees live 
in the region (FTE)

6,580
BT employees work 
in the region (FTE)

£217 million
Total income of BT 
employees working in the region

£306 million
Spend with suppliers 
based in the region

£1,130 million
Total GVA impact 
(including indirect and induced effects)

Across Yorkshire & The Humber...

•  BT employs 1 in every 6 employees working in
the IT and communications sectors 

•  £1 in every £160 of GVA is generated directly
by BT

•  BT supports £1 in every £80 paid out salaries
in the region and £1 in every £90 of GVA as a
result of the firm’s full economic impact

•  BT's full employment impact is larger than the
region's civil engineering sector
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• £196m telecommunications services

• £70m auxiliary financial & insurance services

• £26m computer programming & consultancy

• £4m financial services (exc. insurance & pensions)

• £3m other professional, scientific & technical services

        £7m  supplier spend with other sectors

Total Spend

£306
million

Regional Impact
Direct Impact
BT directly employs a total of 5,730 people in Yorkshire & The Humber, with a further 853 employed as contractors. This
results in £217 million in wages and salary spend across the region. 

77% of BT employees are equipped to work flexibly on any given day.

Procurement Impact
BT spent £306 million with suppliers based in 
Yorkshire & The Humber in 2014/15. 
The majority was spent on 
telecommunications, as illustrated 
in this chart.

Figure 6-67: Top Five Supplier Sectors in Yorkshire & The Humber by Value of Expenditure Source: BT Procurement data
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BT’s spend with suppliers results in significant benefits for the Yorkshire & The Humber economy, including knock-on or
multiplier benefits as a result of supplier spend. This is summarised below. 

Figure 6-68: Indirect Supply chain impact in Yorkshire & The Humber Source: Regeneris Consulting
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BT Supply Chain Spend in Yorkshire & The Humber = £306 million

Employment supported
amongst suppliers

4,250 FTE

Output generated
amongst suppliers

£470m

Income of supply 
chain employees

£151m

GVA generated in
Yorkshire & The Humber

£240m



Impact of Employee Expenditure
BT employees and contractors living in Yorkshire & The Humber earned £212 million in 2014/15. In turn, their expenditure
supports further employment and output in consumer industries in the region. Figure 6-69 below illustrates the wider
induced employment and output supported through this employee expenditure.

Figure 6-69: Induced (wage expenditure) impacts in Yorkshire & The Humber Source: Regeneris Consulting
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Salaries of BT Employees and Contractors = £212 million

Employment supported
in consumer industries

4,570 FTE

Output generated in
consumer industries

£531m

Income of supported 
employees

£136m

GVA generated in
Yorkshire & The Humber

£256m
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Total Impact in the Yorkshire & The Humber
Combining BT’s direct impact and employment with the indirect supply chain and induced wage expenditure impacts gives
the total impact of BT operations in Yorkshire & The Humber. This is summarised in Figure 6-70 below.

Figure 6-70: Total Impact of BT in Yorkshire & The Humber Source: Regeneris Consulting
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Sub-regional Impact
The table below illustrates the economic impact of BT at a sub-regional level in Yorkshire & The Humber, focusing on key
counties and local authorities across the region. 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

East Riding of Yorkshire 39 166 123 16 9 

Kingston upon Hull 111 66 1,320 152 78 

North East Lincolnshire 167 91 199 29 17 

North Lincolnshire 26 106 62 9 5 

North Yorkshire 833 925 2,780 354 192 

South Yorkshire 3,060 2,820 4,500 620 362 

West Yorkshire 2,350 2,260 6,420 853 471 

Table 6-21: Sub-regional Impact – Yorkshire & The Humber Source: Regeneris Consulting
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Local Enterprise Partnerships (LEPs) are business-led partnerships and are intended to play a central role in determining
local economic priorities and undertaking activities to drive economic growth and the creation of local jobs. A total of five
Local Enterprise Partnerships† fall in full within the Yorkshire & The Humber region and the economic impacts which relate
to these areas are shown below 

BT Employees & Contractors Total Impact

Work in area Resident Employment Output GVA
in area £ million £ million

Greater Lincolnshire * 787 905 1,290 181 104 

Humber 342 429 1,700 206 109 

Leeds City Region 3,020 3,030 8,940 1,170 642 

York & North Yorkshire 872 1,090 2,900 370 201 

Sheffield City Region 3,790 3,410 5,810 797 462 

Table 6-22: LEP Impact – Yorkshire & The Humber Source: Regeneris Consulting

†  The information provided on LEPs and Enterprise Zones is correct at the time of publication of this report (as at August 2015). We have used information published by the
Government which is available at the following location: https://www.gov.uk/government/publications/local-enterprise-partnerships-local-authority-mapping
Note that in some cases part of the LEP areas fall outside of the region. These are marked with an asterisk (*). 

page 263

6



•  £1 in every £10 of GVA in the IT and communications sector in the Humber LEP area is generated directly by BT.

•  1 in every 10 employees working in the IT and communications sector in the Leeds City Region LEP area is directly
employed by BT and 1 in every 90 employees working in the private sector is supported by the full economic impact of
BT

•  £1 in every £9 of GVA in the IT and communications sector in the York & North Yorkshire LEP area is generated directly
by BT.

•  1 in every 4 employees working in the IT and Communications sector in the Sheffield City Region LEP is directly
employed by BT and 1 in 80 employees in the private sector are supported by the full economic impact of BT

•  £1 in every £4 of GVA in the IT and communications sector in the Greater Lincolnshire LEP area is generated directly 
by BT.
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Local Impacts
The map below illustrates the locations of key BT sites in Yorkshire & The Humber. It demonstrates the importance of
Doncaster, Leeds, Sheffield and York as BT employment centres.

Figure 6-71: BT Employees Place of Work – Yorkshire & The Humber Source: Regeneris Consulting
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Figure 6-72 also demonstrates the broad geographical spread of the workforce, which lives throughout the region.

Figure 6-72: BT Employees Place of Residence – Yorkshire & The Humber Source: Regeneris Consulting
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Keeping Yorkshire & The Humber Connected
BT has extensive networks in the UK. BT’s fixed-line network is one of its most valuable assets and its investment in fibre broadband
is key to delivering modern, superfast services to customers. To meet the demand from businesses, BT is continuing to expand the
availability of Ethernet. And when customers are away from their home or office, they can use one of BT’s Wi-fi hotspots.

A range of high speed technologies provides broadband services in Yorkshire & The Humber:

Next Generation Broadband 
BT’s commercial rollout alone is bringing fibre-based broadband to 134 exchanges in the region, serving more than 1.5 million
homes and businesses.

•  Fibre to the Cabinet (FTTC) will be the main technology deployed. FTTC can currently deliver wholesale downstream speeds of
up to 80Mbps, and upstream speeds of up to 20Mbps.

•  Fibre to the Premises (FTTP ) technology can currently deliver faster wholesale speeds of up to 330Mbps, and upstream
speeds of up to 30Mbps. 

ADSL2+ offers up to 20Mbps next generation copper-based broadband services and is available from 195 exchanges, and
more than 1.68 million homes and businesses in the region can benefit.

ADSL offers up to 8Mbps broadband services and is available from every exchange in Yorkshire & The Humber.

Ethernet services offer higher bandwidth for businesses and organisations. Yorkshire & The Humber has 102 live nodes in the
region.

Wi-fi – BT has the UK's largest Wi-fi network with over 5 million hotspots and extensive coverage in Yorkshire & the Humber.
The company has already introduced Wi-fi into a number of UK city centres including Carlisle, Brighton, Cardiff, Glasgow,
Gloucester, Newcastle and Gateshead, Nottingham and Plymouth with more in the pipeline.
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Investing in Next Generation Broadband
More than 99 per cent of UK homes and businesses already have access to ‘first generation’ broadband. BT’s investment of
around £3 billion in fibre means more than 23 million homes and businesses now have access to high speed broadband
services. BT’s commercial network upgrade programme is widely recognised as one of the biggest and fastest in the world. 

BT is also working with the Department of Culture Media and Sport’s (DCMS) Broadband Delivery UK (BDUK) programme and is
on track to meet the target of 90 per cent of premises by the end of 2016. BT successfully tendered for 44 BDUK phase 1
projects that aim to bring superfast fibre to more than two million homes and businesses in hard-to-reach rural communities
across the UK. BT can bring faster speeds to the remaining premises by deploying alternative broadband technologies. 

BT announced that it will be making £129 million available to extend the roll-out to more BDUK homes and businesses, earlier
than planned and at no extra cost to the taxpayer (this is due to take up exceeding 20%).

BT is also in the planning phase for the BDUK phase 2 contracts that they have won across the UK. These contracts are part of
the Government’s Superfast Extension Programme, designed to ensure 95 per cent of the UK has access to superfast fibre
broadband by the end of 2017.

Fast, reliable broadband connectivity can provide a major economic boost to local communities. Many reports highlight the
range of benefits businesses can gain by using superfast broadband, and case studies from across the UK stand testimony to
how companies large and small are now building their success on fibre.
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Case study – Just Jelly 
Just Jelly, based in rural North Yorkshire, was the 50,000th customer to join the broadband revolution in the county.
Owner, Ryan Tindall, said, “Superfast broadband has made all the difference to Just Jelly. I can sell my very local products
to the world easily and effectively, bringing a real taste of Yorkshire to anyone, anywhere.”

BT retains its longstanding concerns about exclusion. Some of the groups that could benefit most from the internet, both
economically and socially, have never been online. Many of the UK’s digitally excluded people are elderly or on low incomes,
and it is estimated that the socio-economic value to a new user of being online is some £1,064 each year*. Helping people to
use the internet for the first time can transform their lives and help to generate around £6.8 billion within UK society and the
economy.

* ‘Digital Inclusion: the social return on investment, Just Economics for BT, June 2014’
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Fibre Partnerships
BT has unrivalled experience in overcoming the challenges of geography, topography and distance and has been working
with local communities through five fibre partnership projects in Yorkshire & The Humber:

North Yorkshire
In May 2015, Superfast North Yorkshire completed the first phase of its roll out to 150,000 homes and businesses.
Including private sector commercial roll-out of fibre close to 90 per cent of the county’s 380,000 premises are now able to
get high speed broadband. Work is already underway on the next phase of the Superfast North Yorkshire project with £10
million in additional funding, including £2 million from BT, to make high speed broadband available to a further 10,500
homes and businesses by the end of 2016. An additional £21 million funding package has now been agreed that is
designed to take high speed, high quality broadband connections to 95 per cent of premises across the county. The
remote village of Ulshaw, Lower Wensleydale was the first place in the north of England to benefit from BT’s new fibre-to-
the-remote-node (FTTrN) technology which brings superfast broadband to challenging and remote areas. 

West Yorkshire
The Superfast West Yorkshire project plans to extend high-speed fibre broadband to 98 per cent of homes and businesses
across West Yorkshire by the end of autumn 2018. At the end of the first phase of rollout 64,923 homes and businesses
can now connect to high-speed fibre broadband as a direct result of the programme. Helping with the rollout is local
apprentice Melissa Hargreaves, from Baildon one of a group of 66 apprentices trained to install and maintain fibre
broadband whilst earning their BTEC Level 3 Diplomas in ICT Systems and Principles. 
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South Yorkshire
The Superfast South Yorkshire project plans to extend the availability of high-speed, fibre broadband to around 98 per
cent of homes and businesses across South Yorkshire. The project is jointly funded by the four South Yorkshire local
authorities of Sheffield, Rotherham, Barnsley and Doncaster, the BDUK fund and BT. In total more than 103,000 homes
and businesses in South Yorkshire are set to benefit from the programme by the end of 2017.

Northern Lincolnshire 
The Northern Lincolnshire Broadband project is a partnership between North and North East Lincolnshire Councils to
deliver the Government's broadband strategy. The first phase was completed in June, reaching 31,753 properties – 92 per
cent of the county. The project plans to push the rollout of fibre even further with another £2 million investment to bring
the benefits of high speed broadband to 97 per cent of the county by March 2017. 

East Riding
The Broadband East Riding Programme has now rolled-out superfast broadband to more than 39,000 homes and
businesses, delivering speeds of 24Mbps and above. A further 3,000 premises are set to be connected by December 2015,
as part of the first phase of the programme. A £5 million contract has also been signed between East Riding of Yorkshire
Council and BT to extend superfast broadband to a further 4,500 homes and businesses as part of the second phase of the
Broadband East Riding Programme. Work is expected to start early in 2016. 

NB: Figures quoted correct as of 12 August 2015
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Innovation, Research and Development
Innovation, supported by research and development (R&D), is at the heart of BT’s business. BT is one of the UK’s largest
investors in R&D, investing £502 million in 2014/15. 

BT uses its world-class expertise to lead and encourage innovation, generate new ideas and help keep the UK a step
ahead. BT combines its expertise and resources at its main UK research facility at Adastral Park, near Ipswich. From
pioneering work in optical technologies and digital switching, through to work in advanced software techniques and
protocols, Adastral Park is recognised as one of the leading centres of technical innovation in the world of communications
technologies.

BT has set out its ultrafast broadband vision for the UK. G.fast is an innovative technology that uses higher frequencies
than FTTC to provide faster broadband speeds over copper lines. It will help BT realise its ambition to transform the UK
broadband landscape from superfast to ultrafast, via a widespread deployment of G.fast. Trials in the East of England,
North East and South Wales will build on tests at Adastral Park. G.fast is designed to help BT deliver ultrafast speeds of up
to 500Mbps. Deployment could start in 2016/17, reaching 10 million homes and smaller businesses by the end of 2020
and the majority of premises within a decade. A 1Gbps service will be provided for those that want even faster speeds. The
connections on offer would be a combination of FTTP technology as well as new G.fast technology, which uses existing
FTTC technology.

BT works with universities through UK Research Councils, collaborative programmes and directly funded research. At any
one time, BT is typically involved in between eight and 12 collaborative projects. BT works with its academic partners to
help create industry-relevant proposals to Research Councils that offer real impact, and also demonstrate the significance
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of academic research for the UK’s ICT sector. BT plays a full part in Research Council-funded projects, providing expert
steering and advice, academic placements, access to real problems and unique data sets, and the opportunity to test
networks. BT is supporting the Digital Economy Research Centre which is being established at York University, following
the announcement in the Governments 2015 Summer budget.

BT funds a range of university research in the UK and beyond. The company supports some 30 UK-based PhDs with a mix
of collaborative awards and direct funding. At Leeds University, BT is planning a PhD studentship building on previous
collaboration. This research will look holistically at steps already taken towards climate change adaptation to support
service continuity and flood resilience, as well as how the use of ICT can facilitate greater resilience, both in operations and
for social benefit.

BT has links with around 30 UK university partners, working with them on projects of immediate relevance to BT’s
operations, as well as on speculative developments that may take as long as 20 to 30 years to come to fruition. 

BT is also playing a key role in the creation of a new multi-million pound Digital Health Enterprise Zone in Bradford. Led by
the University of Bradford, and supported by the Leeds Enterprise Partnership, the scheme will create a hub for the
incubation of SME companies focussed on information and communications technology. Phase one will see the creation of
two complementary innovation spaces over the next three years. One will be at the Design Exchange building in the centre
of Bradford where a new digital exchange will nurture small and young companies in an environment of open innovation.
Another, within the new health and wellbeing centre on the university campus, will be a community amenity, housing
health professionals and teams of researchers and students. They will trial and monitor the delivery of new healthcare
initiatives and demonstrate products and services developed in the digital health innovation zone.
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Developing Talent and Championing Skills
BT invests in its own future success by continually developing the skills and knowledge of its people. To keep pace with the
speed of innovation, BT selects talented people and provides them with opportunities to develop and improve their skills. 

More than 500 apprentices and 229 graduates joined BT in 2014/15 and BT plans to recruit a further 1000 graduates and
apprentices in 2015/16. BT has an excellent track record of employing ex-armed forces personnel, particularly within
Openreach where more than 200 roles have been filled. Working with Transition Force, BT provides ex-military people with
training and support in writing CVs, presentation skills, and attending job interviews.

In 2014/15 BT recruited 40 apprentices, and had 110 traineeships ongoing in Yorkshire & The Humber.

BT recognises that for the UK economy to grow it is essential for everyone to develop the skills for success at work. BT supports
a range of programmes including providing more than 500 traineeships in 2014/15. BT also offers work placements and work
experience opportunities, and supports the development of technology skills in schools. In 2015/16, BT will be offering up to
1,000 vocational and work experience placements to 18-24 year olds as part of the UK employer-led initiative ‘Movement to
Work.’

In March 2015, BT announced the launch of a new, ambitious programme to build a culture of tech literacy for the UK. This is a
long-term commitment for BT with an ambition to inspire 5 million young people to connect with tech concepts by 2020 to
benefit young people and the UK economy. Through the Barefoot Computing Project’s initial phases (May 2014-July 2015) BT
has already supported 850 workshops, 2,400 schools, 12,500 teachers and reached 340,000 pupils across the UK.
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A Purposeful Business
BT recognises the importance of connectivity to social wellbeing and to economic growth. Wherever BT operates, it works
to extend the value it can add to communities and to society at large, by finding new ways for its products and services to
bring social and economic benefits.

In 2014/15, BT invested £32.5 million in sustainable and responsible business activities, a full 1.15 per cent of its adjusted
profit before tax. 

BT invested nearly £1 million in sustainable and responsible business activities in Yorkshire & The Humber, which also
benefited from UK-wide activities funded at over £13 million. As part of a four year national partnership with The Lord’s
Taverners, BT has provided funding and in-kind support to the Ravenscliffe School (Halifax), and £25,000 each to Chellow
Heights (Bradford) and Castle Hill (Huddersfield) in 2015. BT has also provided support and funding for four projects
through The Supporters Club, including £100,000 for the Street League in Sheffield.

Creating a Connected Society
BT helps people across the UK to develop the skills, knowledge and confidence they need to use the internet safely and
securely. BT has shared with all its customers the ‘parental controls’ internet safety feature that comes free with BT
Broadband. This helps families limit access to undesirable content and remain secure while still using BT’s products and
services and internet capability to the full. In partnership with UNICEF, through ‘The Right Click: Internet Safety Matters’
programme, BT has delivered a series of workshops across the UK on how to keep children safe online.
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By the end of April BT had delivered 100 workshops. BT volunteers are supporting the programme by delivering “Train the
Teacher” sessions followed by an interactive workshop delivered to parents and children. Four workshops have already
been completed in Yorkshire & The Humber.  

BT has also been making the internet affordable to people with lower incomes, has supported people with disabilities and
the elderly. The company has also inspired small businesses to tackle digital exclusion locally.

Delivering Environmental Benefits
BT uses its technologies to respond to the global climate change challenge. For the sixth successive year, BT has reduced
its UK net carbon emissions (CO2e) by sourcing renewable electricity, using more efficient vehicles and reducing its energy
consumption. BT helps customers reduce their own carbon emissions too. The company also invests in innovative, energy-
saving products and services, and plays a full part in engaging stakeholders to influence national policy development, to
help reduce the risk of serious climate change impacts.
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Supporting Charities and Communities
BT provides its technology, time and expertise to help thousands of charities with their fundraising and to work more
efficiently. 

The BT contact centres in Doncaster and Leeds (Plusnet) have provided the telephony, call centre infrastructure, network
management, online support and taken donation calls for telethons such as BBC Children in Need and Comic Relief.

MyDonate is a commission-free online fundraising service for UK charities, with no set up fee or monthly charge - this
service from BT has helped raise more than £2.3 million for charities in Yorkshire & The Humber. The BT Community Web
Kit has also helped small charities across the region build over 800 websites.

Volunteering is a key part of BT’s support for charities and the community. BT believes that volunteering is good for its
people, and BT’s employees can volunteer in many different ways, sharing their professional skills and helping to raise
funds. As well as benefiting charities and the communities they support, this strengthens BT’s business profile. BT’s
volunteering programme enables employees to contribute up to three days of working time each year to community or
charitable work. In 2014/15, BT volunteers provided more than £15.7 million of in-kind support and assistance - some
50,500 days - with one in four employees choosing to volunteer during the year. 

In Yorkshire & The Humber BT people provided more £930,000 of in-kind support and assistance, some 3,015 days.
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Case Study- Emergency Response Team
BT’s Emergency Response Team (ERT) is made up of highly-skilled BT engineers. These volunteers provide on-the-
ground support,- as well as remote advice, and restore damaged communications in both the UK and around the
world. Craig Stewart, based in Leeds, is an ERT volunteer and has responded to various deployments. His first mission,
just after joining the team, was in the Highlands of Scotland, dealing with subsea cable damage. Other responses have
included the Olympics and G8 summit. He cites his most rewarding deployment to date as supporting colleagues in
the Philippines for the duration of their four week deployment. Craig says “I love the team and it’s a pleasure to be
part of it, we’re a real gem in the BT Crown”.

More detailed information can be found at www.bt.com/deliveringourpurpose
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Other Impact in the Region
BT Global Services has been winning business with genuine partnerships based on flexible models, which deliver innovation and
efficiency savings. BT is providing an end-to-end mobile solution for Humber NHS Foundation Trust that offers Wi-Fi, 3G and
4G connectivity. It integrates with the Trust’s existing processes, reducing the need to return to base, so saving travelling time
and expense and allowing more time on patient care. 

One of BT’s two national distribution centres is based in North Yorkshire and offers storage, pick, pack and despatch services for
BT Consumer, BT Business and BT high street business units. The North Yorkshire depot, which is responsible for processing and
distributing more than 22,000 electronic devices each day, is BT’s second largest UK supply chain facility. It has recently won a
contract for the UK distribution arm of Wayfair, the biggest online retailer of home goods in the United States. This latest deal
will secure new jobs for the site which already employs more than 150 people.

Plusnet, the award-winning Yorkshire-based phone and broadband provider, was established in 1997. The company employs
around 1,200 people from its Sheffield and Leeds offices.
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Here we set out the methodology used to estimate the economic impact of BT and the data sources that have been drawn
upon.

Definitions
There are three sources of economic impact that a company like BT generates.

Direct impacts
These are the impacts arising as a direct consequence of the company’s activities, in the form of output and wealth
creation, employment within the firm and associated employment income.

Indirect impacts
Also known as the supply chain impact, this contribution arises from BT’s purchasing of goods and services from suppliers
in the UK, who in turn make further purchases from their suppliers, and so on. This chain of procurement spending
resulting from BT’s initial expenditure injection creates further wealth, and supports jobs and income.

Induced impacts
Further economic activity and employment is created as BT employees and those whose jobs are supported through
supply chain effects spend their wages and salaries on goods and services. The economic effects from this consumer
spending are known as the induced effect. 
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Throughout the report these impacts are measured using four key indicators:

Output
This refers to the turnover/sales revenue that is generated directly within BT or within other firms in the economy through
indirect and induced effects. 

Gross Value Added (GVA)
This is the key measure of wealth creation within an economy and is used by the government to monitor economic
performance. It refers to the residual value created by firms once non-labour costs have been paid, which is then distributed
to owners/shareholders in the form of profits and to employees via wages and salaries. It is measured in two ways:

•  GVA = turnover minus bought in goods and services (known as the production approach) 
•  GVA = gross operating profit + depreciation and amortisation + taxes less subsidies on production + compensation of

employees (i.e. wages plus social security contributions) (known as the income approach)

Employment
This is the quantity of jobs supported by BT’s activities. Since these jobs are a mix of full time and part time positions,
throughout the report we refer to Full Time Equivalent (FTE) posts, in order to express all jobs in a common currency. 

Employment Income 
These are the gross wages and salaries paid to employees whose jobs are supported by BT, including NI and pension
contributions, and PAYE taxes.

Note that the economic impact figures presented throughout this report are expressed to three significant figures. This
means they have been rounded up or down as appropriate and, as a result, may not sum exactly to the totals presented.
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Methodology and Data Sources
The methodology used to estimate BT’s economic impacts for 2014/15 has been designed to be consistent with previous
reports. Further information is provided below. 

Direct impacts
The two data sources used to estimate this are BT’s financial accounts for 2014/15 and BT’s HR database. 

Output has been taken directly from the accounts, as revenue from external customers in the UK. This removes both
internal revenue resulting from internal transfers between BT group companies and sales made outside the UK.

GVA has been calculated using the income approach, as the sum of gross operating profits before tax, interest,
depreciation and amortisation, and compensation of employees. We have estimated UK gross operating profit using global
EBITDA* from the accounts, and estimated the UK portion by factoring down by the UK share of total revenues.
Compensation of employees has been estimated using data on gross wages and salaries (sourced from BT), plus social
security costs (sourced from BT).

Employment numbers have been sourced from a snapshot of information provided by BT, with data on the number of
people employed directly by BT and the number of contractors employed through agencies, along with their contracted
hours. These have then been converted to FTE posts based on one full time job being equivalent to a 36 hour per week
contract. The data indicates both the place of residence and place of work of each employee. For direct employment we
have used workplace based figures. The employment numbers are consistent with those in the 2014/15 annual accounts.

* Earnings Before Interest, Tax, Depreciation and Amortisation
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The BT data provided the home and workplace postcode for each employee. These were used to allocate employees to
regions and local authorities for the residence and workplace based analysis. Home postcodes were not available for
agency staff and contractors. The assumption was made that these members of staff were resident in the same Local
Authority and Region as their workplace.

Information on contractor staff was supplied by BT.

Employment income has been estimated using data from BT, using gross wages and salaries of employees and contractors
by place of work, again adjusted to be consistent with the averages wages and salaries bill quoted in the accounts in the
same way as for employment numbers. 

Indirect Impacts 
The data source used to estimate indirect impacts has been provided by BT by location and by sector. Each supplier was
allocated to a region and local authority based on the invoicing address. Suppliers were then allocated to sectors using the
following process: 

•  All suppliers common to both 2015 and 2013 procurement data were allocated to the same sector as they had been in
the 2013 economic impact assessment. This provided a sector allocation for covering 79% of total spend. 

•  Suppliers not included in the 2013 procurement data were allocated to sectors based on a brief review of each supplier’s
business activities using information available on company websites. This manual allocation was completed to ensure
that c.90% of procurement spend in each region and all suppliers where invoices totalled £10 million or more were
covered.  



•  The remaining suppliers were assumed to be operating in the telecommunications sector. 

As expenditure on contract and agency staff is encompassed by the employment element of the direct impact assessment,
all identifiable procurement expenditure with employment agencies has been removed from the supplier spend analysis, in
order to avoid double counting. 

Impacts have been estimated using Regeneris Consulting’s input-output tables for the UK and the regions. 

Induced Impacts
Data on wages and salaries of BT employees and contractors by place of residence has been used to calculate induced
impacts, along with the employment income of indirect employees estimated above. 
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The regional and local dimension
Estimating regional and local impacts
The results are presented for the former Government Office Regions as well as the recently formed Local Enterprise
Partnership (LEPs). Wherever possible this has been informed by actual data for these areas, but where this data is not
available, we have apportioned results to local areas using suitable apportionment factors, drawn from other BT data. This
should therefore be borne in mind when interpreting results at these geographical levels.

The HQ effect
National procurement contracts are often allocated to a location according to the supplier’s HQ address. However, it may
be that these services are actually provided from a series of locations around the country. This process of allocating the
procurement expenditure to the HQ location, rather than the location of the depot where activity is taking place, may
skew impacts to the HQ region and consequently under-estimate impacts elsewhere. We have adopted this approach as in
previous year’s assessment. It does mean that the results pertaining to indirect impacts in particular may be subject to
significant margins of error, particularly at the local level. 
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Benchmarking the Results
The report sets the key results in their wider socio-economic context, in order to illustrate the relative scale of BT’s
contribution to the local, regional and national economy. To do this we have drawn down nationally published statistics.
The data sources used are as follows:

1. Total employees in employment: The total number of people employed by all businesses with operations in the area.
This excludes working proprietors and is presented as Full Time Equivalent employees (it excludes the self-employed).
(Source: ONS, BRES, 2013). 

2. Total IT and Communications sector employees in employment: The total number of people employed by ICT
businesses with operations in the area. This excludes working proprietors and is presented as Full Time Equivalent
employees (it excludes the self-employed). (Source: ONS, BRES, 2013). 

3. Total private sector employees in employment: The total number of people employed by private sector businesses with
operations in the area. This excludes working proprietors and is presented as Full Time Equivalent employees (it excludes
the self-employed). (Source: ONS, BRES, 2013).

4. Total gross earnings from all residents in employment: This has been derived using the total number of residents in
employment (source: Annual Population Survey, 2014) multiplied by the average gross annual pay for all employees in
that geographical area (source: Annual Survey of Hours and Earnings, 2014)
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5. Total gross earnings from all employees in employment: This has been derived using the total number of people
employed by businesses in the area (source: BRES, 2013) multiplied by the average gross annual pay for all employees in
that geographical area (source: Annual Survey of Hours and Earnings, 2014)

6. Total GVA - Total Gross Value Added generated by businesses based in the area: GVA data has been provided for
regions and selected LEP areas (Source: ONS, Headline Workplace Based GVA at Current Basic Prices, 2013 and ONS, GVA
for Local Enterprise Partnerships, 1997-2013).
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